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Bu arastirma, {iniversite 6grencilerinin gida tiiketim egilimleri, yeme motivasyonlar1 ve
stirdiiriilebilir tiiketim davraniglart arasindaki iliskileri gastronomik akimlar ¢ergevesinde
incelemektedir. Deger-Tutum-Davranig Hiyerarsisi, Sosyal Biligsel Kuram, Planli Davranis
Kurami ve Norm Aktivasyon Modeli temelinde, 2024-2025 akademik yilinda 921 Tiirk
{iniversite 6grencisinden veri toplanmistir. Ik asamada yapisal esitlik modellemesiyle
aracilik modeli test edilmistir. Gida tiiketim egilimi yeme motivasyonunu pozitif yonde
yordamis (p = 0,249, p <,001), yeme motivasyonu da siirdiiriilebilir tiikketim davranigin
pozitif yonde yordamistir (f = 0,128, p <,001). Yeme motivasyonu iliskide kismi aracilik
gbstermis ve toplam etkinin %26,6’sm1 aciklamustir. Ikinci asamadaki k-ortalamalar
kiimeleme analizi, Aktif/Bilingli (n = 447, %48,5) ve Pasif/Diisiik Farkindalikli (n = 474,
%S51,5) olmak iizere iki tiiketici profili belirlemistir. Bulgular, siirdiiriilebilirligin tesvikinde
segment temelli kampiis miidahaleleri ve gida politikalarinin 6nemini gostermektedir.
Sonuglar, 6zellikle kampiis politikalarinda 6rneklemdeki heterojenligin farkli tiiketici
gruplar1 baglaminda dikkate alinmasi gerektigini diisiindiirmektedir. Kesitsel desen ve tek
iiniversite 6rneklemi, nedensellik ve genellenebilirlik agisindan temel smirliliklardir.
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This study examines the relationships among university students’ food consumption
tendencies, eating motivation, and sustainable consumption behavior within the framework
of gastronomic trends. Drawing on the Value-Attitude-Behavior Hierarchy, Social
Cognitive Theory, Theory of Planned Behavior, and Norm Activation Model, data were
collected from 921 Turkish university students during the 2024-2025 academic year. A
mediation model was tested using structural equation modeling. Food consumption
tendency positively predicted eating motivation (f = 0.249, p < .001), which in turn
predicted sustainable consumption behavior (B = 0.128, p < .001). Eating motivation
partially mediated this relationship and accounted for 26.6% of the total effect. K-means
cluster analysis identified two consumer profiles: Active/Conscious (n = 447, 48.5%) and
Passive/Low-Awareness (n = 474, 51.5%). The findings support segment-based campus
interventions and food policies for sustainability promotion and indicate the importance of
considering sample heterogeneity. The cross-sectional design and single-university sample
remain key limitations regarding causality and generalizability.
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