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Keywords

Restoranlarda dijitallesen yemek ortamlari, gelencksel atmosfer anlayisini doniistiirerek
tilketici deneyiminde yeni bir boyut agmaktadir. Pragmatik yapilandirmacilik ilkesini
benimseyen bu kuramsal c¢alismanin amaci; artirilmis gergeklik, sanal gerceklik ve
telematik deneyimler gibi dijital gevresel uyaranlarin tiiketicilerin mekansal algilar1 ve
davranislan iizerindeki etkilerini teorik bir ¢ercevede agiklamaktir. Calisma kapsaminda
SPIDER modeli rehberliginde; Web of Science, ScienceDirect ve Google Akademik veri
tabanlar1 iizerinden yapilandirilmig bir literatiir taramasi gergeklestirilmigtir. Literatiirden
elde edilen kavramsal i¢goriilerin sentezlenmesi sonucunda; dijital miidahalelerin mekéansal
algiy1 biligsel ve duygusal diizeyde etkileyebildigi, bu siirecin Gestalt teorisi ve Uyarici-
Organizma-Tepki (S-O-R) cergevesiyle agiklanabilecegi tespit edilmistir. Bu dogrultuda
calisma, teknoloji destekli uyaranlarin tiiketici tepkilerine doniisiimiinii agiklayan biitiinciil
bir teorik model onermektedir. Arastirma sonuglari, dijital gastronomi alanindaki gelecek
aragtirmalar i¢in kavramsal bir temel olustururken, restoran isletmecilerine deneyim
yonetimi konusunda 6nemli katkilar sunmaktadir.
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Digitalized dining environments in restaurants are transforming the traditional
understanding of atmosphere and opening a new dimension in consumer experience.
Adopting the principles of pragmatic constructivism, this theoretical study aims to explain
the effects of digital environmental stimuli—such as augmented reality, virtual reality, and
thematic/telematic experiences—on consumers' spatial perceptions and behaviors within a
theoretical framework. Under the guidance of the SPIDER model, a structured literature
review was conducted using Web of Science, ScienceDirect, and Google Scholar databases.
As a result of synthesizing the conceptual insights gained from the literature, it was
determined that digital interventions can influence spatial perception at both cognitive and
emotional levels, and this process can be explained through Gestalt theory and the
Stimulus-Organism-Response (S-O-R) framework. Accordingly, the study proposes a
holistic theoretical model explaining the transformation of technology-supported stimuli
into consumer responses. The research findings provide a conceptual foundation for future
studies in the field of digital gastronomy while offering significant contributions to
restaurant operators regarding experience management.
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