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Abstract 

Local foods stand out as an element of intangible cultural heritage that is preserved and transmitted 

across generations, reflecting the identity, memory, and lifestyles of societies. However, 

globalization and changing lifestyles are significant factors threatening the sustainability of food 

heritage. This study aims to reveal the current state of research by systematically examining 

conceptual and empirical studies in the literature on the relationship between local food stories 

and sustainability. In this context, the aim is to determine the role of local food stories in the socio-

cultural, environmental, and economic dimensions of sustainability. In the study, a systematic 

literature review was conducted, and the analysis followed the PRISMA approach. Within this 

scope, a total of 18 studies published between 2018 and 2025 in the Scopus (2) and Google Scholar 

(16) databases were examined. The studies obtained were classified within the framework of the 

three dimensions of sustainability and evaluated using narrative synthesis. The findings indicate 

that the examined studies generally rely on qualitative research methods and that, over time, the 

studies on the subject have evolved from cultural heritage-oriented approaches into a 

multidimensional framework encompassing digitalization, experience, and sustainability. In 

addition, it was identified that themes such as the preservation of cultural heritage, the 

strengthening of destination identity, the diversification of consumer experiences, the promotion 

of sustainable consumption behaviors, and economic value have come to the forefront in the 

literature. This study evaluates the current state by presenting the role of local food stories on 

sustainability within a systematic framework and contributes to future studies. 
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INTRODUCTION 

Culture is regarded as a vital part of sustainable development, with international reports emphasizing the need to 

include culture in sustainability policies (UNESCO, 2023). Cultural sustainability is a important component of 

sustainable progress because it preserves societal values (Nassauer, 1997; Zocchi et al., 2021). Culinary culture, as a 

reflection of cultural sustainability, is recognized as an important cultural element that reflects a region's social and 

economic structure and is passed down through generations (Csergo, 2018; Sulea, 2025). 

The role of culinary culture in sustainable development emphasizes the strong connection between cultural values 

and their economic and social benefits. Local cuisines are conveyed not only through nutritional practices but also 

through cultural stories that reflect a society's historical experiences and ways of life (Cheng et al., 2025). In 

particular, local food heritage is vital for fostering a sense of identity, preserving cultural knowledge, and enhancing 

the economic well-being of local communities (Guan et al., 2019; Dai et al., 2018). However, globalization, declining 

interest among younger generations, and the industrialization of food systems threaten local culinary traditions, 

increasing the risk of losing traditional tastes and recipes. Therefore, efforts to preserve and promote local foods are 

crucial to prevent the disappearance of traditional flavors and recipes. Culinary practices inscribed on UNESCO’s 

(2025) Intangible Cultural Heritage list support the intergenerational transfer of culinary traditions and aid in the 

development of sustainable gastronomy. Additionally, countries are taking steps to recognize, preserve, and promote 

their local culinary heritage (Csergo, 2018; Romagnoli, 2019). One of the most effective strategies in these efforts is 

storytelling. 

Story-based marketing, also known as storytelling marketing, involves strategically using narratives to 

communicate the identity, culture, or values of a destination or product to consumers and build an emotional 

connection with them (Zhang et al., 2022). In this context, storytelling enhances the quality of the tourist experience 

and adds depth to travel by sharing the historical and cultural stories behind foods with visitors (Garcês, 2024). When 

visitors learn practical information about the authenticity of regional foods and culinary traditions, their experiences 

become more meaningful. Stories influence tourists both emotionally and cognitively, transforming the product from 

simply being ordinary into a memorable experience by creating a special connection (Chendraningrum & Suryana, 

2025). Additionally, storytelling increases cognitive engagement by creating meaning through historical events and 

supporting recall (Yuxin et al., 2024); this, in turn, may enhance satisfaction (Yeboah & Ashie, 2024). With the rise 

of digital technology, storytelling captures users’ attention on social media and encourages emotional interaction. 

Especially in destination marketing, storytelling fosters an emotional bond, highlights the product's uniqueness and 

value, and thus improves competitiveness (Chendraningrum & Suryana, 2025). 

This study aims to examine the relationship between local food stories and sustainability through a systematic 

literature review. In the existing literature, the concepts of local foods, storytelling, and sustainability are addressed 

independently, and studies evaluating these concepts within a common framework are limited. To address this gap, 

the study adopted the Triple Bottom Line approach and classified and evaluated the examined studies within the 

socio-cultural, environmental, and economic dimensions of sustainability. In line with the obtained findings, trends 

in the literature, methodological approaches, and thematic transformations were identified. In this respect, the study 

presents a conceptual framework for the literature by integrating findings from studies on local food stories and 

sustainability. 
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Conceptual Framework 

Sustainability of Cultural Heritage 

The sustainability of cultural heritage is defined as the totality of tangible and intangible values that enable a 

society to preserve its cultural assets over time and transmit them to future generations. Cultural heritage encompasses 

tangible and intangible elements that shape the identity, collective memory, and ways of life of communities, while 

also contributing to their continuity (Nomishan & Sani, 2023). Tangible cultural heritage comprises physical 

elements such as monuments, historic buildings, archaeological sites, and artifacts displayed in museums. In contrast, 

intangible cultural heritage encompasses living cultural expressions transmitted across generations, such as language, 

traditions, rituals, handicrafts, and culinary practices (UNESCO, 2015). The irreversible nature of cultural heritage 

loss is strongly emphasized, underscoring the necessity of its preservation (Petti et al., 2020). 

Cultural heritage, in the context of sustainability, is defined as an approach that meets the needs of the present 

while safeguarding the right of future generations to experience their cultural heritage (UNESCO, 2025). As culture 

is regarded as an essential component of sustainable development, this concept is examined alongside socio-cultural, 

environmental, and economic objectives (Zocchi et al., 2021). Socio-cultural sustainability reinforces community 

identity and strengthens social cohesion and solidarity (Yung et al., 2014). From a social perspective, cultural heritage 

encourages local communities to preserve their cultural values, thereby ensuring the vitality, continuity, and 

intergenerational transmission of heritage (Dahmani & Kaki, 2024). Environmental sustainability is grounded in the 

conservation and adaptive reuse of heritage sites, as well as the integration of environmentally friendly practices 

(Magrini & Franco, 2016). Moreover, the protection of cultural heritage supports efforts to combat climate change 

(Soflaei et al., 2017). The economic dimension, meanwhile, revitalizes regional economies by generating 

employment and income through the preservation of cultural heritage areas (Chong & Balasingam, 2019). 

Investments in the preservation of cultural heritage have been shown to support regional economies and constitute 

a long-term investment that generates economic returns for society (Nocca, 2017). Accordingly, ensuring the 

sustainability of cultural heritage requires a holistic assessment of socio-cultural inclusiveness, environmental 

responsibility, and economic benefits (Galluccio & Giambona, 2024). Focusing solely on economic gains leads to 

neglect of socio-cultural and environmental impacts, ultimately undermining sustainable development objectives 

(Nocca, 2017). To prevent this, the socio-cultural value of cultural heritage must be transformed into a resource that 

is both environmentally compatible and economically supportive of heritage sustainability (Niu et al., 2025). 

Local foods, considered an important means for the sustainability of cultural heritage, have been shown to support 

the socio-cultural, environmental, and economic dimensions of a region (Turner et al., 2016). Local cuisines play a 

vital role in strengthening social identity and a sense of belonging through the traditions, rituals, and narratives they 

embody (Chukwurah et al., 2025). Maintaining environmental sustainability throughout the production processes of 

local foods is essential for both the continuity of ecosystems and the long-term preservation of local culinary heritage 

(Bacter et al., 2025). From an economic perspective, local food heritage fosters development—particularly in rural 

areas—enhances producer–consumer interaction, and transforms cultural heritage into an economic asset. Rivza et 

al. (2022) found that gastronomy practices based on local products increase the economic vitality of destinations, 

enhance the visibility of small-scale producers, and contribute to overall destination sustainability. 
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Local Cuisine and Sustainability  

Socio-cultural sustainability encompasses the process of preserving societal values for both the present and the 

future (Nassauer, 1997). UNESCO emphasizes that culture is a vital component of sustainable development for future 

generations and that socio-cultural heritage should be understood and applied in its multifaceted sense (UNESCO, 

2025). In this context, local cuisine is defined as a body of knowledge, skills, and traditions transmitted from the past 

to the present as part of a sustainable approach (Sjöholm, 2016). 

Local cuisine reflects the unique character of societies. As a dimension of socio-cultural heritage, local foods 

encompass the daily life and traditions of communities (UNESCO, 2025). In the literature, food heritage is defined 

as the process through which specific foods or culinary practices contribute to the construction of value (Sjöholm, 

2016). This process involves attributing cultural value to a dish or culinary practice and ensuring its preservation and 

continuity. Local foods play an important role in fostering social belonging and identity formation (Geyzen, 2014). 

Research indicates that the consumption of local foods and related practices enhances social solidarity and 

strengthens social bonds (Zocchi et al., 2021; Turner et al., 2016). For instance, a study conducted in Nigeria found 

that consuming local dishes during ceremonies, such as weddings, funerals, and festivals, reinforced the sense of 

community belonging (Chukwurah et al., 2025). Accordingly, the study demonstrates that local cuisine not only 

reflects a region's culture but also serves as a carrier and unifier of social values. 

The preservation and promotion of local culinary culture create economic opportunities by supporting local 

production and contributing to regional sustainable development (Sulea, 2025). For example, festivals centered on 

local cuisine, gastronomy tours, and community-based culinary workshops are highly significant for both sustaining 

socio-cultural practices and generating income for local communities. In this regard, local food narratives serve not 

only to create authentic value but also to support sustainable development. 

Storytelling and Sustainability 

Storytelling establishes a connection with consumers in product marketingand creates a lasting impression on 

brand image. From a tourism perspective, storytelling aims to convey destination-related offerings in a culturally 

meaningful way (Li et al., 2025). The preservation and transmission of socio-cultural heritage to future generations 

are among the fundamental objectives of sustainable tourism. In this respect, storytelling not only serves as a bridge 

in transmitting culture to future generations but also fosters a sense of belonging, thereby contributing to the 

preservation of socio-cultural values (Karzen & Demonja, 2020). 

It has been demonstrated that sensory and emotional experiences influence destination image, thereby shaping 

perceptions. Sensory experiences contribute to cognitive evaluations, helping to form perceptions (Mohamed et al., 

2025). Studies have found that incorporating stories into destination experiences is effective in mitigating the 

negative impacts of tourism and ensuring its sustainability (Pini & Heinonen, 2025). Particularly in destinations of 

historical and cultural significance, storytelling helps foster approaches that are more sensitive to the region’s culture 

and community. Moscardo (2020) found that within the context of sustainable tourism, sharing success stories and 

local narratives with tourists enhances environmental awareness and a sense of responsibility, thereby contributing 

to the development of sustainable tourism behavior. 
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Stories about destinations create brand identity, enabling the differentiation of a given destination from others (Li 

et al., 2025). Choi (2016) found that storytelling in tourism positively impacts destination brand dimensions, 

including comprehensibility, attractiveness, educational value, uniqueness, and emotionality. The study also found 

that brand value perception, shaped through storytelling, positively influences behavioral intentions, such as revisit 

and recommendation tendencies. In the study by Pini and Heinonen (2025), the impact of a crafted story about 

Bologna’s local dish, tagliatelle al ragù (Bolognese), on tourists was examined. According to the study, the emotional 

food story evokes personal memories, makes individuals feel special and connected to the destination, and motivates 

them to travel to Bologna. 

A study of tourism destination promotional videos found that the absence of storytelling in these videos represents 

a significant missed opportunity for destination branding (Alegro & Turnšek, 2020). It is considered a missed 

opportunity because storytelling-based videos produced in digital environments extend heritage beyond geographical 

boundaries and reach broader audiences, thereby contributing to the destination's sustainability (Phung et al., 2025). 

In this regard, storytelling plays an important role in connecting tourists to a destination's cultural and culinary 

heritage (Nurwitasari et al., 2024). 

Methodology 

In this study, a systematic literature review was employed to examine the current state of research on the 

sustainability of local food stories. This method is a structured approach that enables the systematic and transparent 

examination of studies on a specific topic (Paul et al., 2021; Sio et al., 2024). In this context, data were systematically 

collected through document analysis and evaluated by adopting a qualitative content analysis approach. The content 

analysis was conducted in three stages. In the first stage, studies were examined, and preliminary codes related to the 

research question were generated; in the second stage, similar codes were grouped to determine categories, which 

were then transformed into themes within the framework of the Triple Bottom Line and evaluated comparatively. 

During the coding process, themes were identified by examining recurring patterns and conceptual similarities within 

the studies' content. 

In the research process, the PRISMA approach was adopted, and the systematic literature review process 

developed by Tranfield et al. (2003) was followed. This process consists of the following stages: (1) the development 

of the review protocol (a literature search plan including inclusion and exclusion criteria), (2) the identification, 

selection, and analysis of relevant articles, and (3) the synthesis and reporting of findings. In addition, the approach 

proposed by Fisch and Block (2018) was adopted to structure the evaluation process more consistently. 

To obtain accurate and valid data relevant to the study, a search was conducted in the Google Scholar and Scopus 

databases on September 29, 2025. Within the scope of the examined studies, the following research question was 

addressed, “Are local food stories sustainable?” 

The keywords were determined from commonly used concepts in the literature and combined in various 

configurations using Boolean operators (AND, OR) (Bramer et al., 2018). Within this scope, the following search 

queries were used: (“local cuisine” AND storytelling AND sustainability), ((“local cuisine” OR “local food” OR 

“traditional food” OR “culinary heritage”) AND (“storytelling” OR “food narratives”) AND (“sustainability” OR 

“sustainable development” OR “sustainable tourism”)). The search queries were applied in accordance with the 



Alpaslan, K. & Özkul, E.                                                                                JOTAGS, 2026, 14(2) 

2031 

structure of each database. 

In the study, the criterion sampling approach was adopted (Yıldırım & Şimşek, 2016), and the inclusion and 

exclusion criteria were determined in advance. Accordingly, studies published between 2018 and 2025 were included 

in the research. This time frame was preferred because the relationship between local foods, cultural heritage, and 

sustainability has been addressed more intensively in recent years within the framework of gastronomy tourism and 

experience-oriented marketing approaches. In addition, studies written in English, published in international peer-

reviewed journals, accessible in full text, and addressing the relationship between local food, storytelling, and 

sustainability were included in the analysis. However, studies not directly related to the research topic, not including 

the storytelling dimension, focusing solely on gastronomy or tourism without covering the sustainability dimension, 

not accessible in full text, or in the form of book chapters, conference papers, or editorial publications, as well as 

duplicate studies across databases, were excluded from the analysis. 

The selection and screening of studies were conducted in accordance with the PRISMA 2020 guidelines (Page et 

al., 2021). Accordingly, the selection process includes the stages of merging the studies obtained from the databases, 

removing duplicate records, screening titles and abstracts, evaluating full texts, and making the final selection. The 

selection process of the studies is presented step by step in the PRISMA flow diagram shown in Figure 1. 

 

Figure 1. PRISMA Flow Diagram 
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As a result of the search, 548 studies were identified in the Google Scholar database and 10 studies in the Scopus 

database. The studies included in the analysis were evaluated for methodological clarity, data collection, analysis 

methods, and presentation of findings. Accordingly, only studies that directly contributed to the research question 

were included in the analysis. The search criteria were systematically applied by adapting them to each database's 

structure. As a result of the screening process, 60 studies underwent full-text review, and following evaluation, 18 

studies were included in the analysis. 

In the final stage, the Triple Bottom Line approach (Elkington, 1994), which is based on the three dimensions of 

sustainability, was used in order to provide a comprehensive answer to the research question for the studies included 

in the analysis. This approach was preferred because it reflects the multidimensional nature of sustainability and is 

widely accepted in the literature. Accordingly, the examined studies were classified within the socio-cultural, 

environmental, and economic dimensions, enabling the systematic identification of trends in the literature. 

Evaluation of Storytelling in the Sustainability of Local Foods 

Studies on local food stories and sustainability published between 2018 and 2025 in the Google Scholar and 

Scopus databases were examined with respect to publication year, research objectives, methods used, and findings. 

These findings were reported within the identified themes and are presented in detail in Table 1. 

Table 1. Studies on Local Cuisine and Sustainability 

Title of the Article Author(s)/Year Purpose Methodology Findings and Conclusion 

Storytelling and meal 

experience concepts 

Mossberg and 

Eide (2018) 

The study aims to 

investigate how 

storytelling based on 

local and regional origins 

can be used to develop 

dining concepts in 

restaurants. 

In this study, a case 

study analysis, a 

qualitative 

research method, 

was conducted. 

Narratives may increase 

visitor numbers to 

destinations and make 

restaurants more attractive. 

Say Gouda, say 

cheese: Travel 

narratives of a food 

identity 

Fusté-Forné 

(2020) 

This study aims to 

construct narratives 

related to cheese in 

Gouda. 

In the study, 

interviews, a 

qualitative 

research method, 

were conducted. 

The study explains how 

cheese is conveyed to tourists 

at local and regional levels 

and how it contributes to 

gastronomy and experiences. 

What Are the Effects 

of Short Video 

Storytelling in 

Delivering 

Blockchain-

Credentialed 

Australian Beef 

Products to China? 

 

Cao et al. (2021) 

This study aims to assess 

how short-form video 

narratives shape Chinese 

consumers’ perceptions 

of blockchain-certified 

Australian beef and their 

willingness to pay for it. 

In the study, an 

experiment, one of 

the quantitative 

research methods, 

was conducted. 

The findings suggest that 

short-form video storytelling 

may be a useful tool for 

communicating about 

blockchain-certified food 

products; however, it appears 

to require a tailored approach 

for different consumer 

segments. 

Designing Immersive 

Sustainable Food 

Experiences in 

Augmented Reality: 

A Consumer 

Participatory 

Co-Creation 

Approach 

Han et al. (2022) 

This study aims to 

examine how sustainable 

dining experiences can 

be designed in a 

narrative-oriented 

manner through 

augmented reality. 

In the study, a 

focus group 

interview, a 

qualitative 

research method, 

was conducted. 

Three distinct themes were 

developed based on the 

narrative’s dramatic 

progression, its immersive 

storytelling potential, and its 

call to action for sustainable 

food consumption. Drawing 

on these themes, a model for 

augmented reality was 

designed to promote 

sustainable food behavior. 
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Table 1. Studies on Local Cuisine and Sustainability (cont.) 

Marketing of 

Luxurious 

Gastronomic 

Experiences on Social 

Media: The Visual 

Storytelling of 

Luxury Hotels 

Michael and 

Fusté‐Forné 

(2022) 

The study aims to 

examine how hotels 

visually convey dining 

experiences through 

storytelling via social 

media marketing. 

Content analysis, a 

qualitative 

research method, 

was conducted. 

The analysis found that 

promotional styles related to 

gastronomy include cultural 

exploration, hotel-

environment experiences, 

and hedonic, authentic, 

prestigious, and 

sophisticated orientations. 

Exploring 

Cross-Cultural 

Comfort Food 

Narratives in Beryl 

Shereshewsky’s 

YouTube Videos 

George and 

Dhantal (2023) 

This study aims to 

investigate how specific 

foods and the narratives 

associated with them 

may evoke feelings of 

safety. 

A qualitative 

research method 

was employed in 

the study. 

It was concluded that in the 

videos on Beryl 

Shereshewsky’s YouTube 

channel, narratives about 

comfort foods appear to take 

on a cross-cultural 

dimension. It is also observed 

that the shared narratives are 

presented as a universal 

phenomenon. 

Cultural Heritage 

And New 

Technologies: 

Exploring 

Opportunities For 

Cultural Heritage 

Sites From Gen Z's 

Perspective 

Pentescu 

(2023) 

The study aims to 

examine the 

opportunities offered by 

digital storytelling in the 

field of cultural heritage 

and to evaluate them 

from the perspective of 

Generation Z. 

In the study, a 

literature review 

and a qualitative 

research method 

were conducted. 

The study concludes that 

digital storytelling appears to 

be an effective tool for 

preserving cultural heritage, 

transmitting it to future 

generations, and 

disseminating it to broader 

audiences. 

Culinary Storytelling 

About the Local 

Cuisine of 

Phitsanulok, 

Thailand 

Jongsuksomsakul 

(2024) 

This study aims to 

develop content that 

presents food narratives 

from the Phitsanulok 

region in an appealing 

manner for tourists. 

A mixed-methods 

approach was 

employed in the 

study. 

Through storytelling about 

local culinary heritage, it 

achieved a score of 8.13, 

thereby demonstrating the 

potential of gastronomic 

tourism. 

The Impact of 

Storytelling about an 

Innovative and 

Sustainable Organic 

Beef Production 

System on Product 

Acceptance, 

Preference, and 

Satisfaction 

 

Najdek et al. 

(2024) 

This study investigates 

how storytelling about 

the organic beef 

production system 

influences participants’ 

preference for and 

acceptance of a veal 

steak product. 

In the study, a 

survey, one of the 

quantitative 

research methods, 

was administered. 

It was determined that when 

information about the steak 

was provided, higher scores 

were obtained than in the 

group that did not receive 

such information. It was 

concluded that storytelling 

within an innovative and 

sustainable product system 

positively influences 

consumers’ attitudes toward 

the product. 

Negotiating “Local” 

Food: Eastern Part of 

Indonesia Narratives 

and Perspectives 

Wijaya and 

Sanubari (2024) 

The study aims to 

investigate how “local 

food” narratives are 

formed, how students 

engage with them, and 

how they are reproduced 

in the context of cultural 

identity. 

A qualitative 

research method 

was employed in 

the study. 

It was determined that 

students appear to have 

distanced themselves from 

their local food identities. 

Students learned about local 

cuisine from Generation Y 

and Generation X. It is 

argued that local dishes 

express cultural identity, 

power, belonging, and 

resistance. 
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Table 1. Studies on Local Cuisine and Sustainability (cont.) 

Gastronomy Tourism 

Promotion: The 

Uniqueness of 

Culinary Attraction 

and Storytelling 

Nurwitasari et al. 

(2024) 

This study focuses on the 

role of local culinary 

attractions and 

storytelling in promoting 

gastronomic tourism. 

In the study, a 

literature review 

and a qualitative 

research method 

were conducted. 

It was determined that 

storytelling plays a 

significant role in connecting 

tourists to a destination’s 

cultural and culinary 

heritage. 

Towards a Reduced 

Pollution Society: 

Systematic Review on 

the Role of 

Storytelling, Social 

Media, Humor, and 

Celebrities’ Influence 

for Research 

Communication 

Omoyajowo et 

al. (2024) 

The study aims to 

examine the roles of 

storytelling, humor, and 

celebrities in 

environmental 

communication and to 

reveal how these 

elements may encourage 

pro-environmental 

behaviors and help 

reduce pollution. 

A qualitative 

research method 

was employed in 

the study. 

It was concluded that the use 

of humor, storytelling, and 

celebrity influence as 

powerful communication 

tools may significantly 

reduce pollution and its 

associated adverse effects. 

Creating value from 

intangible 

cultural heritage—

the role of 

innovation for 

sustainable 

tourism and regional 

rural 

development 

Shakya and 

Vagnarelli (2024) 

The article examines 

how intangible cultural 

heritage generates value 

and how, in the process, 

innovative approaches 

contribute to sustainable 

tourism and rural 

development. 

A case study 

analysis was 

employed. 

It was concluded that 

intangible cultural heritage, 

when combined with 

narratives and collaboration, 

can become a powerful 

development tool in rural 

areas; however, economic 

success appears to vary with 

the level of implementation 

and contextual conditions. 

From bite to byte: 

decoding the 

motivations fueling 

social media’s 

culinary heritage 

stories 

Masmoudi and 

Jmour (2025) 

The study aims to 

analyze the motivations 

of individuals who share 

narratives about culinary 

heritage on social media 

and to identify distinct 

storyteller profiles based 

on these motivations. 

In the study, a 

qualitative 

research approach 

was adopted, and 

content analysis 

was conducted. 

It was concluded that local 

food narratives on social 

media support the co-

creation of value and 

contribute to the preservation 

and transmission of cultural 

heritage. 

From Pen to Plate: 

How Handwritten 

Typeface and 

Narrative 

Perspective Shape 

Consumer 

Perceptions in 

Organic Food 

Consumption 

Zhang et al. 

(2025) 

This study aims to 

investigate how 

handwritten fonts and 

narratives in food 

advertisements influence 

consumer responses. 

In the study, an 

experiment, one of 

the quantitative 

research methods, 

was conducted. 

This study found that the 

strategic use of first-person 

narratives and handwritten 

typography in promoting 

organic food supports 

environmental sustainability. 

Storytelling Science 

for Sustainability–

Using Storytelling to 

Communicate the 

Science of 

Sustainable Food 

Systems 

Vitting-Seerup 

and Matthiessen 

(2025) 

This case study examines 

how storytelling may 

support the 

communication of 

sustainability science 

and investigates the food 

system transition. 

In the study, a case 

study, a qualitative 

research method, 

was conducted. 

It was concluded that 

storytelling should not be 

portrayed as an “easy 

solution” in the context of 

sustainability. 
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Table 1. Studies on Local Cuisine and Sustainability (cont.) 

Storytelling: 

Developing stories 

and experiences more 

on food 

tourism 

Rahayuningsih et 

al. (2025) 

The study aims to 

enhance storytelling in 

food tourism in order to 

provide tourists with 

more meaningful 

gastronomic experiences 

and to reveal narratives 

associated with local 

culture. 

A qualitative 

research approach 

was adopted in the 

study. 

It was concluded that 

storytelling, when integrated 

with local production and 

environmentally friendly 

practices, supports 

sustainable tourism. 

Applying Visual 

Storytelling in Food 

Marketing: The 

Effect of Graphic 

Storytelling on 

Narrative 

Transportation and 

Purchase Intention 

Wang et al. 

(2025) 

It investigates whether 

graphic storytelling 

influences consumers’ 

purchase intentions. 

Two experimental 

studies, as part of 

quantitative 

research methods, 

were conducted. 

It was concluded that graphic 

storytelling positively affects 

narrative transportation and 

purchase intention. 

When the methodological distribution of the reviewed studies is examined, it becomes evident that the vast 

majority of the research is grounded in qualitative methodologies. In particular, case study analysis, content analysis, 

and interview techniques have been identified as the most frequently employed methods. Quantitative studies, by 

contrast, remain relatively limited in number; however, they make significant contributions, particularly in measuring 

consumer behavior and perceptions. This pattern suggests that the relationship between local food narratives and 

sustainability has predominantly been examined from an interpretive, exploratory perspective. An examination of 

the temporal development of the literature further indicates that studies have focused on different thematic 

orientations across distinct periods. The findings of the studies were comparatively analyzed, and those with similar 

content were grouped to enable a thematic classification within the framework of sustainability’s socio-cultural, 

economic, and environmental dimensions. The resulting thematic structure is presented in Figure 2. 

 

Figure 2. Thematic Classification of Local Food Narratives Across Sustainability Dimensions 

An examination of Figure 2 shows that local food narratives have a multidimensional structure within the context 

of sustainability. In this regard, the reviewed studies connect the socio-cultural aspect of sustainability with the 

preservation of cultural heritage, the strengthening of identity and sense of community, and the support of 

intergenerational transmission processes. From an economic perspective, local food narratives are found to boost 

destination appeal, increase tourism demand, and support local economic growth. Regarding the environmental 
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aspect, the findings suggest that these narratives promote sustainable consumption habits, raise environmental 

awareness, and encourage the adoption of eco-friendly production practices. 

When the studies are evaluated annually, it is observed that research conducted between 2018 and 2020 

predominantly focused on cultural heritage and identity (Mossberg & Eide, 2018; Fusté-Forné, 2020). Between 2021 

and 2022, the literature appears to have shifted toward the economic dimension and the digitalization axis (Cao et 

al., 2021; Han et al., 2022; Michael & Fusté-Forné, 2022). In the period spanning 2023 to 2024, a growing number 

of studies addressed the socio-cultural, environmental, and economic dimensions in an integrated manner (George & 

Dhantal, 2023; Jongsuksomsakul, 2024; Najdek et al., 2024; Nurwitasari et al., 2024; Wijaya & Sanubari, 2024). By 

2025, there is a notable increase in studies emphasizing systematic, scientific, and visual approaches within the 

framework of experience-oriented, digital, and technological storytelling (Zhang et al., 2025; Vitting-Seerup & 

Matthiessen, 2025; Wang et al., 2025). This developmental trajectory indicates that local food narratives have 

evolved into a multidimensional, interdisciplinary framework within the context of sustainability. 

An assessment of the geographical distribution of the studies indicates that research is predominantly concentrated 

in Asian and European countries. In particular, there has been a notable increase in studies conducted in regions 

where local food diversity is prominent and where cultural heritage is closely integrated with tourism. In light of 

these findings, the results obtained have been elaborated upon in detail in the discussion section. 

Discussion 

Findings from the literature review indicate that the impact of local food narratives on sustainability is generally 

positive. A significant body of research indicates that local food culture can be preserved over the long term and, 

when managed effectively with appropriate conservation techniques and adaptive strategies, can greatly support 

sustainable development (Kalenjuk Pivarski et al., 2023; Sulea, 2025; Niamsorn & Inpongpan, 2025). However, the 

literature also presents differing views on the nature of this relationship. 

From a socio-cultural perspective, the literature clearly shows that local food stories help preserve cultural heritage 

while strengthening local identity and a sense of belonging (Bajrami et al., 2025; Zocchi et al., 2021; Chukwurah et 

al., 2025). Storytelling, by emphasizing the cultural richness of local cuisines, allows tourists to connect not only 

with the food but also with the related culture, traditions, and environment, fostering emotional bonds (Mossberg & 

Eide, 2018; Yueh & Zheng, 2019; Niamsorn & Inpongpan, 2025). However, some studies indicate that globalization, 

fast-food consumption habits, and the spread of chain restaurants weaken this connection, leading to a decline in 

younger generations’ interest in local foods (Nomishan & Sani, 2023; Çetin et al., 2021). Additionally, daily 

consumption of local foods has decreased, with these foods mainly reserved for special occasions or tourist events 

(Chukwurah et al., 2025). In these tourism settings, the authenticity of local food presentations can also be 

compromised, weakening the cultural identity of these foods (Cheng et al., 2025). Overall, these findings suggest 

that while storytelling is a vital tool for preserving cultural heritage, its effectiveness depends on specific conditions 

and remains fragile and variable. 

From an economic viewpoint, extensive research indicates that storytelling not only helps preserve local culinary 

traditions but also generates economic opportunities (Guan et al., 2019; Dai et al., 2018; Kapelari et al., 2020; Zocchi 

et al., 2021). In this context, storytelling is believed to enhance destination appeal, boost tourism demand, and support 
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local economies (Chukwurah et al., 2025). However, some studies point out that this process does not always benefit 

local communities. Specifically, when local stakeholders are not adequately involved in commercialization, the 

economic benefits tend to be distributed unevenly (Porciani, 2019; Zocchi et al., 2021; Sulea, 2025). Overall, these 

findings suggest that while storytelling offers significant economic potential, its ability to generate lasting benefits 

depends on engaging local people and ensuring fair distribution of economic gains. 

From an environmental perspective, the literature shows that storytelling increases environmental awareness 

(Wan et al., 2025) and promotes sustainable consumption habits by encouraging the use of local and seasonal 

products (Ma et al., 2022; Bacter et al., 2025). However, some research indicates that rising tourism demand strains 

local resources, potentially threatening environmental sustainability (Zocchi et al., 2021; Porciani, 2019; Cheng et 

al., 2025). Additionally, global challenges such as climate change, water scarcity, and biodiversity loss (UNESCO, 

2015) are identified as directly impacting local food production (Parasecoli, 2017). In this context, storytelling can 

be a useful tool to support environmental sustainability; however, its effectiveness appears limited by external factors, 

including tourism pressures and broader global issues. 

Within the context of digitalization, the literature indicates that the dissemination of storytelling through digital 

formats enables local food narratives to reach wider audiences, thereby enhancing the visibility of cultural heritage 

and fostering greater awareness (Mak et al., 2012; Duffett, 2017; Lee et al., 2023; Niamsorn & Inpongpan, 2025). 

Nevertheless, some studies reveal that digitalization may also generate excessive visibility and increased demand, 

which can place additional pressure on local resources and accelerate processes of commercialization (Zocchi et al., 

2021; Sulea, 2025). Accordingly, digital storytelling appears to offer significant sustainability opportunities; 

however, if not effectively managed, it may also entail risks that put pressure on local resources. 

In conclusion, when the literature findings are viewed together, it is clear that the influence of local food narratives 

on sustainability is not unidirectional; rather, it reflects a complex structure shaped by the interplay of social, cultural, 

economic, and environmental factors. While storytelling can be a powerful tool for promoting sustainability when 

backed by sound planning and active community involvement, its effectiveness may diminish amid unchecked 

commercialization and mounting environmental pressures. 

Conclusion 

This study examines the relationship between local food narratives and sustainability. The findings indicate that 

local food narratives extend beyond their role in preserving cultural heritage, also contributing to processes of 

economic value creation and the development of environmental awareness. However, the emergence of these 

contributions in a sustainable manner appears to depend on several critical conditions, including the active 

involvement of local communities, the preservation of cultural authenticity, and the balanced planning of tourism 

activities. In this respect, local culinary heritage, when mediated through storytelling, can be understood not as a 

static construct but as a dynamic process that sustains its essence under specific conditions. Furthermore, it is 

suggested that when storytelling practices are supported by principles of local participation and sustainable 

management, they can help strengthen destination identity and foster sustainable development. 

In conclusion, this study integrates the existing literature on the relationship between local food narratives and 

sustainability, thereby offering a conceptual framework for the field. Based on the findings, the study's limitations 
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have been critically evaluated, and implications for practice and directions for future research have been proposed. 

Limitations, Implications, and Directions for Future Research 

Limitations 

• The findings of this study should be interpreted within certain limitations. First, the studies examined in this 

research were limited to the selected keywords and databases. This limitation suggests that some relevant 

studies available under different keywords or indexed in alternative databases may have been excluded from 

the analysis. 

• Since the study uses a systematic literature review methodology, the findings are not based on direct primary 

data. This limitation reduces the depth of context in the results and leads to inferences—especially those 

about the experiences of local communities—being drawn indirectly. 

• The predominance of qualitative research designs in the reviewed studies limits the generalizability of the 

findings. Additionally, the largely interpretive and exploratory nature of the existing literature also results in 

a lack of quantitative validation. 

• Another limitation of the study is that the storytelling approach is only analyzed within the context of local 

foods. This focus limits the applicability of the findings to other sectors or types of cultural heritage. 

• The study is limited to research conducted from 2018 to 2025. While this time frame helps capture recent 

trends, excluding earlier studies may have limited the ability to reflect the historical development of concepts 

fully. 

• Finally, the reliance the researchers' interpretation in the thematic classification process introduces a degree 

of subjectivity. This suggests that alternative categorizations of themes may also be possible. 

Practical Implications 

It is recommended that local authorities effectively utilize digital platforms and collaborate with content creators to 

produce materials such as documentaries, vlogs, and online recipe books. Through such initiatives, the origins of 

local foods, their cultural meanings, and their sustainability dimensions can be communicated to wider audiences 

(Sulea, 2025). 

• From a tourism planning perspective, it is essential to take into account visitor management, the carrying 

capacity of the destination, and cultural sensitivities (Ma et al., 2022). Preventing excessive and uncontrolled 

tourist consumption is critical to preserving the authenticity of local foods (Zocchi et al., 2021). 

• From an educational perspective, it is recommended that topics related to local foods and sustainable nutrition 

be integrated into curricula in order to support younger generations’ access to traditional knowledge 

(UNESCO, 2020). This approach is considered an important tool for strengthening cultural transmission and 

fostering awareness of sustainable consumption. 

• Supporting local production methods, adopting agro-ecological approaches, and conserving local seeds and 

native species are vital for maintaining the sustainability of local foods (Espluga-Trenc et al., 2021; 

Chukwurah et al., 2025). In this context, establishing regulatory frameworks such as geographical indications 

and fair trade practices is crucial for protecting the economic health of local producers (Kapelari et al., 2020; 

Ma et al., 2022; Chukwurah et al., 2025). 
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Directions for Future Research 

• Given that the majority of studies conducted between 2018 and 2025 rely predominantly on qualitative 

methods, it is recommended that future research employ quantitative approaches in order to measure societal 

perceptions of local food narratives on a broader scale. 

• It is recommended that future research increase the number of studies using experimental designs to examine 

the effects of storytelling on consumer behavior, sustainable consumption tendencies, and destination 

preferences. 

• It is recommended that future research explore how local food narratives are reshaped through technologies 

such as augmented reality (AR), virtual reality (VR), and AI-driven content creation, as well as their impact 

on users’ experience in these settings. 

• It is recommended that future studies explore the socio-cultural, economic, and environmental effects of 

storytelling practices within particular destinations over time. 

• It is recommended that comparative studies across different geographic regions be conducted to reveal how 

the impacts of local food narratives on sustainability vary according to cultural contexts. 

• Future studies should conduct interviews with policymakers and practitioners involved in the planning and 

marketing of local foods would provide concrete data for the development of effective strategies. 
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