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Keywords

Son yillarda diinya genelinde oldugu gibi iilkemizde de artan evcil hayvan sahibi sayisi,
evcil hayvan otellerine olan ihtiyaci artirmaktadir. Tatilleri esnasinda otellerde konaklamak
isteyen insanlar sahip olduklart evcil hayvanlarini da yanlarinda gotiirmek istemekte, fakat
otellerin “evcil hayvan kabul edilmez” politikalari ile karsilagtiklarinda tatil kararindan dahi
vazgecebilmekte veya evcil hayvanint birakacaklart yere iliskin ciddi sorunlar
yasayabilmektedir. Bu ¢alismanin amaci, Balikesir ilindeki evcil hayvan dostu tesis
yoneticilerinin evcil hayvan kabuliine yonelik politikalarini tespit etmektir. Arastirma
verileri Temmuz-Eyliil 2025 tarihleri arasinda Balikesir’de evcil hayvan kabul eden ve
“patilioteller.com” sitesinde yer alan 28 tesis arasinda ulasilabilen 19 tesis yoneticisinden
elde edilmistir. Veri toplama siirecinde yar1 yapilandirilmig goriisme formu araciligiyla tesis
yoneticileri ile yiiz yiize goriismeler gergeklestirilmistir. Elde edilen veriler MAXQDA
paket programi ile analiz edilmistir. Arastirma sonuglari, evcil hayvan kabuliine yonelik
tesislerde uygulanan politikalarin, miisteri memnuniyeti, miisteri beklentileri, isletme
beklentileri, evcil hayvan kabul kriterleri ve tanitim tizerine kuruldugunu ortaya
koymaktadir. Ayrica arastirmada, evcil hayvan kabuliiniin miisteri memnuniyetini artirdigt,
tesisler i¢in hayvansever imaj1 olusturdugu, tercih nedeni oldugu, pazarlama stratejilerinde
kullanildig1 ve dolayli olarak da satiglari, dolulugu ve karlilig1 artirdigi da ortaya ¢ikmustir.
Arastirma sonuglarmin evcil hayvan sahibi ziyaretgilere, evcil hayvan dostu konaklama
isletmelerine ve paydaslara politika olusturmada yol gosterici olacagi tahmin edilmektedir.
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In recent years, the increasing number of pet owners in the worldwide, including in our
country, has increased the need for pet hotels. People who want to stay in hotels during
their holidays want to take their pets with them, but when they encounter the hotels' "no
pets allowed" policies, they may even give up on their holiday plans or experience serious
problems regarding where to leave their pet. The aim of the study is to identify the policies
of pet-friendly hotel managers in Balikesir. Research data was collected between July and
September 2025 from 19 facility managers among 28 pet-friendly hotels in Balikesir listed
on the “patilioteller.com” website. Face-to-face interviews were conducted with hotel
managers using a semi-structured interview form during the data collection process. The
data were analyzed using the MAXQDA software package. The research results reveal that
the policies implemented in hotels to meet customer expectations are based on customer
satisfaction, customer expectations, business expectations, pet acceptance criteria, and
marketing. Furthermore, the study revealed that accepting pets increases customer
satisfaction, creates an animal-friendly image for hotels and makes them a preferred choice
which is used in marketing strategies, and indirectly increases sales, occupancy, and
profitability. The research findings are expected to guide pet-owning visitors, pet-friendly
accommodation businesses, and stakeholders in policy making.
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