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Bu c¢alismada, yiyecek-igecek ve otel isletmelerinde kullanilan Non-Fungible Token’larin
(NFT), gelismeleri kagirma korkusu (Fear of Missing Out — FoMO) baglaminda pazarlama
stratejileri ve tiiketici davraniglart lizerindeki etkileri ele alinmistir. Calisma kapsaminda,
FoMO kavraminin pazarlama alanindaki rolii, tiiketicilerin psikolojik motivasyonlariyla
iligkisi ve NFTlerin bu siiregte nasil bir tetikleyici unsur olarak kullanildigi ele alinmistir.
Coklu ornek olay calismasi desenine dayali olarak dokiiman analizi yOntemiyle
gerceklestirilen aragtirmada, yerli ve yabanci kaynaklar ile kurumsal uygulamalar
incelenmis; Tiirkiye’de ve diinyada yiyecek-igecek igletmeleri ile otel isletmelerinde NFT
kullanimina iliskin 6rnekler degerlendirilmistir. Bulgular, NFT lerin yalnizca teknolojik bir
yenilik degil, ayn1 zamanda tiiketicilerin sosyal statii, aidiyet ve ayricalik arayislarini
destekleyen giiglii bir pazarlama araci oldugunu gostermektedir. Literatiirde FoMO
duygusunun miisteri bagliligi ve satin alma niyeti {izerinde etkileri olabilecegine iligkin
bulgular bulunmaktadir. Bu baglamda, ¢alismada ele alinan yiyecek-igecek ve otel
isletmelerinde NFT’lerin FOMO temelli pazarlama stratejileri kapsaminda kullaniminin
miigteri etkilesimini artirma ve igletmelere rekabet avantaji saglama potansiyeline sahip
oldugu degerlendirilmektedir. Ayrica ilgili ¢alismalar NFT uygulamalarinin dijital doniigiim
siirecinde miisteri deneyimini destekleyebilecek unsurlar arasinda yer aldigini
gostermektedir.
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This study examines the impacts of Non-Fungible Tokens (NFTs) utilized in food and
beverage and hotel establishments on marketing strategies and consumer behaviors within
the framework of the Fear of Missing Out (FoMO). Within the scope of this study, the role
of the FoMO concept in the field of marketing, its relationship with consumers'
psychological motivations, and how NFTs are strategically positioned as a triggering
element in this process are evaluated. Based on a multiple-case study design and executed
through document analysis, the research examines domestic and international literature
alongside corporate practices, providing an in-depth analysis of contemporary NFT cases
belonging to food and beverage and accommodation establishments both in Tiirkiye and
globally. The findings demonstrate that NFTs are not merely technological innovations, but
rather potent psychosocial marketing instruments that manipulate consumers' pursuits of
social status, belonging, and exclusivity. In this context, it is evaluated that NFT
applications within the examined hospitality enterprises hold substantial potential to deepen
customer interaction within FoMO-based marketing strategies, enrich the customer
experience during digital transformation, and grant businesses a sustainable competitive
advantage
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