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Abstract 

This study aimed to evaluate whether the flow state in a hot air ballooning (HAB) tour experience 

affects the intention to revisit, based on the perceived value of the activity and its impact on the 

individual. Data were collected from tourists participating in HAB activities through hotels and 

agencies in Nevşehir city center, districts, and towns. The research provided a total of 403 valid 

survey data, 209 of which were international and 194 domestic. According to the analysis results, 

the flow state in balloon tour experiences was found to have a positive effect on perceived value 

and the desire to re-experience. As the emotional state of the participants during the balloon tour 

increased positively (flow state), an increase in perceived value and the desire to re-experience 

was also observed. It is predicted that the research findings will support businesses offering 

activities and accommodation services in developing new marketing strategies according to 

changing consumer demands, thereby increasing revenue and strengthening the regional economy. 
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