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Keywords

Giliniimiizde sosyal medya, insanlarin igerik paylastigi ve diinyanin farkli yerleri ile iletisim
kurdugu oOnemli bir etkilesim aracidir. Sosyal medya, iletisimden bilgi edinmeye,
eglenceden is diinyasina, egitimden sanata, bilimden sagliga ve tanitimdan pazarlamaya
kadar bir¢ok alanda kullanilmaktadir. Pazarlama faaliyetlerinin yiiriitiilmesinde dnemli bir
rol oynayan sosyal medya, turizm sektdriinde de yaygin bir sekilde kullanilmaktadir. Kis
turizmi gercevesinde ise giiniimiizde 6n plana ¢ikan en 6nemli pazar bdliimlerinden biri kig
sporlart pazaridir. Bu baglamda bu aragtirmanin temel amaci, kis turizmi kapsaminda 6n
plana ¢ikan destinasyonlarin tanitimmda sosyal medyanin ne diizeyde kullanildigini
belirlemek ve etkin kullanimina ydnelik oneriler gelistirmektir. Bu dogrultuda Ordu
Cambag1 Kayak Merkezi’nin sosyal medya pazarlamasinda zayif ve giiclii yonlerini tespit
etmek amaciyla 22.01.2019 ile 11.03.2022 tarihleri arasinda Instagram’da paylasilan Ordu
Cambasg1 Kayak Merkezi’ne ait gorseller, videolar vb. 305 sosyal medya igerigi incelenmis,
betimsel ve igerik analizi yontemleri kullanilarak analiz edilmistir. Bulgular sonucunda
Instagram uygulamasinin, Cambasi Kayak Merkezi tarafindan siklikla yapilan
paylasimlarla diizenli olarak kullanildigi ve uygulama araciligiyla ziyaretgi gekilmeye
calisildig tespit edilmistir.
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Today, social media is an important interaction tool through which people share content
and communicate with other people around the world. Social media is used in many areas
from communication to information, entertainment to business, education to art, science to
health, and promotion to marketing. Social media, which plays an important role in the
conduct of marketing activities, is also widely used in the tourism sector. Within the
framework of winter tourism, one of the most important market segments that stands out
today is the winter sports market. In this context, the main purpose of this research is to
determine the extent to which social media is used in the promotion of prominent
destinations within the scope of winter tourism and to develop suggestions for its effective
use. In this direction, in order to determine the weaknesses and strengths of Ordu Cambasi
Ski Resort in social media marketing, 305 social media content such as images, videos, etc.
of Ordu Cambas1 Ski Resort shared on Instagram between 22.01.2019 and 11.03.2022 were
examined and analyzed using descriptive and content analysis methods. As a result of the
findings, it was determined that the Instagram application was regularly used by Cambas1
Ski Resort with frequent posts and that it was tried to attract visitors through the application.
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