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Keywords

Bu ¢alisma, ¢esitlilik arayisi egilimi, gastronomi motivasyonu ve destinasyon sadakati
arasindaki iliskileri arastirmay1 amaglamaktadir. iliskiler yapisal esitlik modellemesi ile
incelenmistir. Veriler, Sanliurfa'y1 ziyaret eden yerli turistlerden toplanmistir (N=406).
Bulgular, yerli turistlerin ¢esitlilik arayis1 egiliminin gastronomi motivasyonu ve
destinasyon sadakati tizerinde pozitif etkisinin bulundugunu, gastronomi motivasyonunun
destinasyon sadakatini pozitif yonde etkiledigini, ayrica, gastronomi motivasyonunun
¢esitlik arayist egiliminin destinasyon sadakati lizerindeki etkisine kismi olarak aracilik
ettigini gostermektedir. Aragtirma sonucunda elde edilen bulgular dogrultusunda teorik ve
pratik 6neriler sunulmustur.
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This study aims to investigate the relationships between variety-seeking tendency,
gastronomy motivation and destination loyalty. Relationships were examined by structural
equation modeling. Data were collected from domestic tourists visiting Sanliurfa (N=406).
The results indicate that the variety-seeking tendency of domestic tourists has a positive
effect on gastronomic motivation and destination loyalty, gastronomic motivation has a
positive effect on destination loyalty, and gastronomy motivation partially mediates in the
relationship between the variety seeking tendency and destination loyalty. In line with the
findings obtained as a result of the research, theoretical and practical suggestions are
presented.
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