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Gilinimiizde tiketim aligkanliklarinin  degistigi toplumsal etkilesim siire¢lerinde,
deneyimlerin de tiiketim kapsaminda yer aldig1 goriilmektedir. Sosyal goriiniirliik temelinde
sergilenen etkinlik katilimlarinin teknolojik yansimasi ise sosyal medya araciligi ile
gerceklesmektedir. Bu arastirmanin temel amaci, bireylerin sosyal medya paylagimlarinda
sergiledikleri deneyimsel satin alma kapsaminda yer alan kiiltiirel etkinlik tercihlerinde,
statii ve kimlik ispatinin etkisini tespit etmektir. Aragtirma nicel bir aragtirmadir ve anket
teknigi kullanilarak elde edilen veriler “SPSS Statistic 25” programu ile analiz edilmistir.
Verilerin analizinde, “korelasyon”, “frekans” analizleri, i¢sel tutarlilig1 degerlendirmek igin
“Cronbach Alfa” katsayilarina dayali analiz teknigi, bagimsiz drneklemler igin ise “Mann
Whitney- U” ve “Kruskal Wallis- H” testleri uygulanmistir. Arastirma bulgularina gére
gosterisci tilketimin deneyimsel satin almaya etki ettigi, kiiltiirel etkinlikler kapsaminda
statll ve kimlik ispatinda rol oynadig1 belirlenmistir. Egitim diizeyi diisiik olan bireylerin
kiilttirel etkinliklere katilimi statii ispat1 araci olarak gordiikleri, geng ve egitim diizeyi
yliksek olan bireylerin ise sosyal medyada deneyimsel baglamda gosteris tiiketimine
egilimli olduklar1 sonuglarina ulasilmistir.
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Today, in the social interaction processes where consumption habits change, it is seen that
experiences are also included in the scope of consumption. The technological reflection of
the event participation, which is exhibited on the basis of social visibility, is realized
through social media. The main purpose of this research is to determine the effect of status
and identity proof on the cultural activity preferences included in the experiential purchase
that individuals exhibit in their social media posts. The research is a quantitative research
and the data obtained using the questionnaire technique were analyzed with the "SPSS
Statistic 25" program. In the analysis of the data, “correlation” and “frequency” analyzes,
analysis technique based on “Cronbach Alpha” coefficients to evaluate internal
consistency, and ‘“Mann Whitney-U” and “Kruskal Wallis-H” tests were used for
independent samples. According to the research findings, it has been determined that
conspicuous consumption affects experiential purchasing and plays a role in proving status
and identity within the scope of cultural activities. It has been concluded that individuals
with a low level of education see participation in cultural activities as a means of proving
their status, while individuals with a high level of education are inclined to conspicuous
consumption in social media in the experiential context.
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