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Makale Ge¢misi Oz

Gonderim Tarihi:28.07.2022 Bu aragtirmanin amaci; sosyal hizmet ortaminin restoran imaji tzerindeki etkisini
belirlemektir. Aragtirmanin evrenini, Eskisehir’de faaliyet gosteren birinci sif

Kabul Tarihi: 08.09.2022 restoranlarin miisterileri olusturmaktadir. Arastirmada 392 restoran miisterisinden veri

toplanmustir. Elde edilen verilerin analizinde; aritmetik ortalama, standart sapma,
dogrulayic1 faktor analizi, giivenirlik analizi, korelasyon ve regresyon analizlerden

Anahtar Kelimeler faydalanilmistir. Arastirma sonucunda, sosyal hizmet ortaminin restoran imaji lizerinde

Sosyal hizmet ortami1 etkili oldugu ortaya konulmustur. Sosyal hizmet ortami boyutlarindan olan; calisanlar,
L miigteriler ve iligki boyutunun restoran imaji1 lizerinde anlamli bir etkisinin oldugu, sosyal
Tma kalabalik boyutunun ise restoran imaj1 tizerinde etkili olmadig: tespit edilmistir. Bununla
Restoran birlikte, restoran imajint etkileyen en dnemli unsurun, iligki (misteri ¢alisan arasindaki
. iligki/etkilesim) boyutu oldugu belirlenmigtir. Dolayistyla restoran yoneticileri, dzellikle
Eskisehir o A i . S
miisteri-galisan etkilesimi konusuna daha ¢ok 6nem vermeli ve ¢aliganlarini etkili iletigim,
hitabet gibi konularda egitmelidirler.
Keywords Abstract
Social servicescape The aim of this research is to determine the effect of social servicescape on restaurant
Image image. The population of the research consists of the customers of first class restaurants
operating in Eskisehir. Data were collected from 392 restaurant customers. In the analysis
Restaurant of the obtained data; arithmetic mean, standard deviation, confirmatory factor analysis,
o reliability analysis, correlation and regression analyses were used. As a result of the
Eskigehir research, it was revealed that the social servicescape is effective on restaurant image.
Among the dimensions of social servicescape; employees, customers and rapport
dimension have a significant effect on restaurant image, while social crowding dimension
Makalenin Tur has no effect on restaurant image. However, it has been revealed that the most important
- factor affecting restaurant image is the rapport (relationship/interaction between customer
Arastrma Makalesi and employee) dimension.
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