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Calismanin amaci, Tirkiye’nin en ¢ok tercih edilen tatil destinasyonlarindan biri olan
Antalya sokak lezzetlerinin Planli Davranigs Teorisi kapsaminda ele alinmasi ve
tiiketicilerin Antalya sokak lezzetlerini tilketme niyeti ile ©6znel norm, algilanan
davranigsal kontrol ve sokak lezzetleri tiiketme tutumlar1 arasindaki iliskiyi incelemektir.
Caligmanin hazirlanmasinda nicel arastirma yontemi benimsenmistir. Bu kapsamda
veriler, Antalya Sokak lezzetlerini deneyimleyen 347 katilimcidan anket uygulamas: ile
elde edilmistir. Veriler ¢oklu regresyon ve korelasyon analizine tabi tutulmustur.
Gergeklestirilen analiz sonucunda sokak lezzetlerini tiiketme niyeti ile 6znel norm,
algilanan davranigsal kontrol ve davranisa yonelik tutumlart arasinda pozitif yonli ve
anlaml1 bir iliski bulunmustur. Diger ifadeyle 6znel norm, algilanan davranigsal kontrol ve
sokak lezzetlerine yonelik tutumlari, sokak lezzetlerini tiiketme niyetini etkilemektedir.
Arastirma kapsamina alinan katilimeilarin bir ayda sokak lezzetlerini tiiketme siklig1 %47,
3 ile 1-5 kez arasi oldugu tespit edilmigtir. Katilimcilarin bir ayda sokak lezzetlerine
harcadiklar1 bedelin ise %36,9 ile 0-200-TL arasi oldugu bulunmustur. Gergeklestirilen
farklilik analizi sonucunda ise cinsiyet, yas, egitim durumu, meslek ve beslenme ile ilgili
sorunu olma degikenleri arasinda anlamli farklilik gézlenmistir.
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The aim of the study is to deal with the Antalya street flavors, one of the most preferred
targets of Turkey, in a planned theoretical manner and to search for the norm, perceived
exemplary control and flavors appearances with the buyer and the study product Antalya
flavors. Quantitative research was conducted in his study. It was obtained through a
survey application from 347 searches who experienced the street flavors of Antalya. The
data were subjected to selective regression and analysis. How directional and point of
view it is between toy students and the norm, perceived behavioral control, and attitudes
towards behavior. In other words, subjective norm, perceived behavioral control and
attitude towards street food, changing the taste of street food. It was determined that 47%
of the students, about 3 times in a month's street delicacies, submitted to the research. The
children of the participants received street tastes in a month, and the price was 36.9%,
between 0-200 TL. People of the age who can review what you need to be getting older,
having problems with education and nutrition when you're at real-life events.
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