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Génderim Tarihi:25.06.2015 Son yillarda kentlerde yasayan bireylerin kirsal alanlara turistlik ziyaretlerde bulunmalari
artan egilimlerden biri olarak karsimiza ¢ikmaktadir. Bu tiir ziyaretlerin sayisinin artmas,
kirsal alanlarin gelismesi ve kalkinmasi adina 6nem tegkil etmektedir. Bu baglamda
bireylerin seyahat motivasyonlar1 faktorlerini (itici ve g¢ekici seyahat motivasyonlari)

Kabul Tarihi:21.08.2015

Anahtar Kelimeler bilmek, destinasyona verdikleri deger ve tatmin diizeylerini arttirmak ve sadakat

durumlarini ortaya ¢ikarabilmek yerel yonetimler, destinasyondaki isletmeler ve yerel halk
Seyahat motivasyonu icin biiyiikk bir 6nem tagimaktadir. Bu baglamda aragtirmada yayla turizmine katilan
Algilanan deger bireylerin sahip olduklar1 seyahat motivasyonlari, algilanan deger, tatmin diizeyleri ve
Tatmin sadakatleri arasindaki iligki ortaya konulmaya caligilmigtir. Caligmanin verileri 1 Temmuz
Sadakat — 1 Ekim 2014 tarihleri arasinda, kolayda ornekleme yolu secilerek toplanmistir. Veri
Yayla turizmi toplama siireci sonunda toplamda 231 gecerli anket elde edilmistir. Verilerin analizi

sonucunda bireylerin sahip olduklari seyahat motivasyonlarinin yas araliklarina goére
farklilik gosterdigi  bulgulanmustir. Ayrica bireylerin  algilanan deger ve tatmin
diizeylerinin sadakatleri ilizerinde Onemli bir etkiye sahip oldugu diger onemli bir
bulgudur. Bu bulgular dogrultusunda destinasyon yoneticilerinin, isletmelerin ve yerel
halkin yayla turizmine katilan bireylerin seyahat motivasyonlarini karsilayabildikleri
diizeyde “sadik turistler” yaratabilecekleri ileri siiriilebilir.

Keywords Abstract

In recent years, the visits of the individuals living in urban areas to the rural areas for
o touristic purposes has emerged as an increasing inclination. The increase in the number of

Travel motivation these types of visits is important for the development of rural areas. In this context,

ggtri(;ig::i?oxalue knowing the travel motivation factors of the individuals (the pull and push travel

Loyalty motivations), increasing the value and satisfaction levels with destinations and

Tableland tourism understanding their loyalty status are important for local administrations, the businesses
on the destinations, and for local people. Therefore, the travel motivations of the
individuals joining tableland tourism, the relation between their perceived values, the
satisfaction levels and loyalties are investigated in this study. The data of the study were
collected using the convenience sampling method between July 1 and October 1, 2014. A
total of 231 questionnaires were obtained after the data collection process. It was found
upon the analysis of the data that the travel motivations of the individuals varied according
to the age values. In addition, the fact that the perceived values of the individuals and their
satisfaction levels have an important effect on the loyalty of the individuals is another
finding. In the light of these findings, it may be claimed that as long as the managers of
the businesses located in the destinations and the local people meet the travel motivations
of the individuals joining the tableland tourism, it is possible for them to create “loyal
tourists”.
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