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Keywords

Bu aragtirmanin amaci; Z kusaginin yesil tiiketim davranislarini, deger-tutum-davranis
(VAB) iliskisi iginde incelemektir. Veri toplama siirecinin gergeklestirildigi 2021 senesi
itibari ile caligmaya konu Z kusagi 9 ile 26 yas araligindadir. 18 yas alt1 katilimeilar igin
bazi etik degerler ve uygulama yapabilmenin kisitlar1 diisiiniilerek 18-26 yas aralifi
titketiciler (n=413) caligmaya dahil edilmistir. Veriler anket ile toplanmistir. Cevre bilinci
(deger), yesil iriinlere iliskin tutumlar ve yesil satin alma davranisi olmak {izere ii¢
boliimden olusan anketin giivenilirligi Cronbach alfa (a) katsayisi ile; yapisal gegerliligi
Aciklayic1 Faktor Analizi ile belirlenmistir. Hipotezlerin test edilmesinde Yol Analizi
kullanilmistir. Arastirma sonuglarina gore tiiketicilerin g¢evre bilincinin; yesil tiketim ve
eko-sosyal faydalara iliskin tutumlar1 (H1a:8=0,83; p<0,001) ve yesil iiriin bilgisine iliskin
tutumlar1 (H2b:B3=0,74; p<0,001) {izerindeki etkisi pozitif yonlii ve anlamlidir. Yesil tiiketim
ve eko-sosyal faydalara iliskin tutumlarinin, yesil {irin satin alma davrams1 tizerindeki
(H2a: B=0,41; p<0,01) etkisi pozitif yonli ve anlamli iken; yesil iiriin bilgisine iligkin
tutumlarinin, yesil {irlin satin alma davranigi tizerindeki etkisi ise negative yonlii ve
anlamsizdir. Buna gore, yesil tilketimde etkili oldugu diisiiniilen fiyat ve {iriin kalitesi gibi
unsurlarin diizenleyici etkisinin de ele alindig1 ¢alismalarin yapilmasi 6nerilmektedir.
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The aim of this research is to investigate the green consumption behaviors of the generation
Z within the value-attitude-behavior (VAB) relationship. As of 2021, when the data
collection process was carried out, the generation Z who subject to the research is between
the ages of 9 and 26. Consumers between the ages of 18-26 (n=413) were attach to the
study, considering some ethic values and limitations of application for the participants
under 18 years old. Data were collected by questionnaire. The reliability of the
questionnaire, which consists of three parts: environmental consciousness (value), attitudes
towards green products and green purchasing behavior, has been determined by the
Cronbach’s alpha (a) coefficient; its construct validity has been determined by Exploratory
Factor Analysis. Path Analysis has been used to test the hypothesis. According to the
conclusions of the research, the environmental consiciouness of consumers; its effect on
attitudes towards green consumption and eco-social benefits (H1a:3=0.83; p<0.001) and on
green product knowledge (H2b:8=0.74; p<0.001) is positively and significant. While the
effect of attitudes towards green consumption and eco-social benefits on green product
purchasing behavior (H2a:3=0.41; p<0.01) was positively and significant; The effect of
attitudes towards green product knowledge on green product purchasing behavior is
negatively and insignificant. Accordingly, it is recommended to discuss studies in which
the moderator effects of factors such as price and product quality, which are thought to be
effective in green consumption, are also discussed.
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