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Keywords

Tim diinyay1 sarsan Covid-19 salgininin, giindelik hayat, sosyal medya kullanimu,
beslenme ve serbest zaman degerlendirme davranislari {izerinde etkileri olmugtur. Bu
calismada salgin déoneminde karantina ve yasaklar devam ederken bir sosyal medya trendi
haline gelen evde ekmek yapimi faaliyeti konu edilmistir. Calismada #evdeekmekyapimi
etiketiyle yapilan herkese acik Instagram paylasimlarinda beslenme ve rekreasyon
deneyimlerine iligskin 6zelliklerin agiklanmasi amaglanmistir. Nitel arastirma yontemleri
1s18inda yapilan igerik analizleri sonucunda evde ekmek yapma ve sosyal medyada bunu
paylasma faaliyetlerinin ardinda; diizenli ve saglikli beslenme, 6zel beslenme,
dogal/organik beslenme, gida giivenligi ve recgete iiretme/paylasmayr kapsayan
“beslenmeye iliskin” anlamlara ve diigiinlimsel deneyim, basari deneyimi, olumlu
duygulanim, terapotik deneyim, aile birliktelik deneyimi ve sosyalligi kapsayan “rekreatif”
anlamlara ulasilmistir. Sonug olarak #evdeekmekyapimi yalnizca beslenme amacl bir
faaliyet olmayip bireylerin faillerini gosterebilecekleri diisiniimsel bir rekreasyon
faaliyetidir.
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The Covid-19 pandemic, which shook the whole world, had effects on daily life, social
media use, nutrition, and leisure behavior. The focus of this study is bread-making at home,
which has become a social media trend while quarantine and bans continue during the
pandemic. The study aims to explain the features of nutrition and recreation experiences in
public Instagram posts made with the hashtag #evdeekmekyapimi (homemadebread). The
Content analysis was conducted in the light of qualitative research methods. As a result of
the analysis, the theme of "nutrition”, which includes regular and healthy nutrition, special
nutrition, natural/organic nutrition, food safety, and recipe creation/sharing, and
"recreation”, which includes reflective experience, success experience, positive affect,
therapeutic experience, family togetherness experience, and sociality has been reached. As
a result, #evdeekmekyapimi is not just an activity for nutritional purposes, it is a reflexive
recreation activity where individuals can show their perpetrators.
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