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Siirdurilebilir rekabet

Calisma, kendine 6zgii kavramsal degerlendirmesi ile koronaviriis (COVID-19) salginindan
yola ¢ikilarak genel anlamda krizlere karsi proaktif yaklagimin ve bu kapsamda yapilan
entegrasyonlarla zenginlestirilmis turizm {iriiniiniin 6nemini ele almaktadir. Bu dogrultuda
calismada sunulan Turizm Cigegi kavramsal Onerisi ile sektorler arasi karsilikli rekabet
tistiinliigli elde edebilmenin ve turizmin farkli sektdr veya alanlarla entegrasyonunun 6nemi
tizerinde durulmaktadir. Hassas bir 6zellige sahip turizm sektdrii kriz donemlerinde diger
pek cok sektor gibi ¢ikmaza girebilmektedir. Bu nedenle proaktif davranabilmek veya kriz
durumlarma hazirlikli olmak bircok yonden avantaj saglayabilmektedir. Bu kapsamda
¢alismanin, turizm ile teknoloji, tip, tarih, tabiat, tarim ve tasarimla biitiinlesmesinin hem
turizmin olas1 dezavantajlara kars1 daha giiclii ve hazirlikli olabilmesi hem de ilgili diger
sektor ve alanlar icin giiglendirici faydalar saglayabilmesi agisindan faydali olacagi
diisiiniilmektedir. Boylelikle bu alan veya sektorlerin bas harfinden olusan “6T” kavramu ile

tstiinligi olusturulan bir model ¢aligmada sunulmaktadir.
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evaluation, deals with the importance of a proactive approach to crises in general and the
augmented tourism product with integrations made in this context. In this manner, with the
conceptual proposal of Tourism Flower presented in the study, the importance of gaining
mutual inter-sectoral competitive advantage between sectors and the integration of tourism
with different sectors or fields are emphasized. The tourism sector, which has a fragile
feature, can get into a deadlock like many other sectors in the crisis period. For this reason,
being proactive or being prepared for crises can provide an advantage in many ways. In this
context, it is hoped that the study will be beneficial in terms of the integration of tourism
with technology, medicine, history, nature, agriculture, and design, in terms of making
tourism stronger and prepared against possible disadvantages and providing strengthening
benefits for other relevant sectors and fields. Thus, a model created with the concept of
“6T”, which consists of the initials (in Turkish) of these fields or sectors, is put forward in
the study.
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