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Bu arastirmanin amacit; Noropazarlama ile ilgili Tiirkiye’de gergeklestirilen lisansiistii
tezlerin betimsel analizinin yapilmasi ve bdylelikle yillar icerisinde ndropazarlama
alanindaki degisimle beraber kurum performanslari da incelenmeye ¢alisilmigtir. Caligmada
nitel arastirma yontemlerinden betimsel analiz teknigi kullanilarak, Tiirkiye’de yapilmis
noropazarlama alani ile ilgili tezlerin profili ¢ikartilmaya galisilmistir. Arastirmanin
ndropazarlama gibi kompleks bir alanda yapilmis ¢aligmalara 6zet bir bakis agis1 sunmasi
bakimindan da 6nemli oldugu diisiiniilmektedir. Arastirma sonucunda Tiirkiye’de yapilmis
lisansiistii tez seviyesinde uygulamali ndropazarlama ¢aligmalarinin son derece az oldugu
goriilmiistiir. Yapilan uygulamali tezlerin ¢ogunlukla ndropazarlama laboratuvart olan
iiniversitelerde gerceklestirildigi goriilmiistiir. Yapilan analiz sonucunda arastirmanin
yapildigt kurumun arastirma metodolojisinde etkili oldugu, caligmalarin agirlikli olarak
tiiketici davranis1 iizerine yapildigi ve genellikle EEG ve Goz lizleme tekniginden
yararlanildig1 tespit edilmistir.
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The aim of this study is making descriptive analysis of postgraduate neuromarketing theses
and thus, observing the institution performances with the change in the field of
neuromarketing over the years. In this study, neuromarketing theses was profiled with the
descriptive analysis technique from qualitative research methods. The study is thought to be
important in terms of providing a brief summary to the studies made in complex field such
as neuromarketing. As a result of the study, it’s seen that applied neuromarketing studies at
the postgraduate theses level in Turkey are extremely few. It is seen that most of the applied
theses were mostly prepared in universities with neuromarketing laboratory. As a result of
the analysis it was determined that the institution where the studies was made was effective
in the research methodology, the studies are mainly about consumer behaviour and usually
benefited from EEG and eye tracking technique.
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