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UNESCO Yaratict Sehirler Agi kapsaminda diinya c¢apinda 36 gastronomi sehri
bulunmaktadir. Gastronomi sehri unvani, yerel ekonominin gelismesi, tanitim
faaliyetlerinin artmasi ve marka imajimin yiikselmesi gibi sehirler i¢in dnemli katkilar
sunmaktadir. Bu c¢aligmanin amaci, Kastamonu’nun zengin mutfak kiiltlirlini
UNESCO’nun Yaratict Sehirler Agi gastronomi alaninda belirlenen kriterlere gore
incelemektir. Arastirma kapsaminda, ikincil veri kaynaklarindan yararlanilmis ve bazi
kriterler i¢in yerinde incelemeler yapilmistir. Elde edilen bulgulardan, Kastamonu’nun
yemek cesitliligi bakimindan giiglii oldugu, restoranlarinda yoresel yemeklere yer verildigi,
pazarlarda yoresel iriin tezgahlarinin bulundugu, cesitli yoresel {irlin ve gastronomi
festivalinin diizenlendigi, egitim kurumlarinda bu alana yo6nelik derslerin bulundugu tespit
edilmistir. Ancak, siirdiiriilebilir yerel Griinlerin tanitimi agisindan yetersiz kaldigi da

Eskisehir ¢aligmanin bir diger sonucudur.
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worldwide. The title of gastronomy city makes important contributions to cities such as the
development of the local economy, increased promotion activities and the increase of the
brand image. This study aims to analyze Kastamonu's rich culinary culture according to the
criteria determined in the field of UNESCQ's Creative Cities Network gastronomy. Within
the scope of the research, secondary data sources were used and on-site investigations were
made for some criteria. From the findings, it has been determined that Kastamonu is strong
in terms of food diversity, there are local dishes in its restaurants, there are local product
stalls in the markets, various local products and gastronomy festivals are organized, and
there are courses in this field in educational institutions. However, it is another result of the
study that it is inadequate in terms of promoting sustainable local products.
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