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Keywords

Bu ¢aligmanin amaci, gastronomi turlarina katilan gastro turistlerin deneyim bilegenlerini
tespit etmektir. Boylelikle, gastro turistlerin deneyimlerinin daha iyi anlagilmasini
saglayarak, destinasyon pazarlamacilarina ve yoneticilerine, gastronomik hizmet sunan
isletmelere ve gastronomi turlart diizenleyen paydaslara yonelik birtakim Oneriler
gelistirilmesi amaglanmaktadir. Bu amag¢ dogrultusunda, farkli gastronomi turlarina ve
festivallerine katilan 35 kisi ile yar1 yapilandirilmig gériismeler gergeklestirilmistir. Bununla
birlikte, farkli gastronomi turlarina katilime1 gézlemci olarak déhil olunmus ve gastronomi
turlarma katilan turistlerin Tripadviser internet sitesinde yapmis olduklari g¢evrimigi
yorumlar1 incelenmistir. Elde edilen bulgulara gore, gastro turistlerin deneyim
bilesenlerinin 4 tema ve 25 koddan olustugu belirlenmistir. Elde edilen temalar; iriine,
iligkiye, faaliyete ve ortama dayali deneyimlerdir.
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The aim of this study is to determine the experience components of gastro tourists
participating in gastronomy tours. Thus, by providing a better insight from the experiences
of gastro tourists; it is aimed to develop a number of recommendations for destination
marketers and managers, businesses providing gastronomic services and stakeholders
organizing gastronomy tours. For this purpose, semi-structured interviews were held with
35 people who have participated in different gastronomy tours and festivals. Besides, we
participated in different gastronomy tours as a participant observer, and examined the online
comments of tourists on the Tripadvisor website participating in the gastronomy tours.
According to the findings, it was determined that the components of experience of gastro
tourists consist of 4 themes and 25 codes. The themes achieved are experiences based on
the product, relationship, activity and environment.
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