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Makale Ge¢misi 0Oz

Génderim Tarihi:10.10.2020 Bu aragtirmanin amaci, yiyecek ve igecek isletmelerinde iggdrenlerinin motivasyon
diizeylerinin iy doyumuna ve isten ayrilma niyeti lizerindeki etkisini ortaya koymaktir.

Kabul Tarihi:21.12.2020 Aragtirma amaci kapsaminda isgéren motivasyonu, is doyumu ve isten ayrilma niyetini

olemek icin, Eskigehir ilinde bulunan yiyecek ve igecek isletmelerinin isgorenleri {izerinde
gerceklestirilen bir anket formu ile veriler toplanmistir. Toplam 400 kiginin katilim
sagladig1 arastirma kapsamindaki temel hipotezin yani sira, alt hipotezlerde yas, cinsiyet,
medeni durum, sektordeki calisma yili, turizm egitim durumu degiskenleriyle is
motivasyonu diizeyleri arasindaki iligkiler istatistiki olarak belirl~enmis—tir. Analiz
Isten ayrilma niyeti sonucunca yiyecek ve igecek isletmelerinde isgdrenlerin motivasyon diizeyleri ile is
doyumlar arasinda pozitif bir iliski, motivasyon ile isten ayrilma niyeti arasinda ise negatif

Anahtar Kelimeler

Motivasyon

Iy doyumu bir etki oldugu gorilmiistiir.
Keywords Abstract
Motivation The aim of this study is to reveal the effect of motivation levels concerning food and

beverage business employees about their job satisfaction and tendency to quit.Within the
scope of this research, through the use of Questionnarie method, data regarding "motivation,
Job satisfaction job satisfaction and intention to quit" was collected from Food and beverage business
employees working in the Eskisehir province.In addition to the primary hypothesis the
Questionnaire also included sub hypothesis to collect variables about age, gender, marital
status, working years in the sector, tourism education status to statistically define the
relationship of these data to the employees’ Job Motivation levels.As a result of the analysis,
it was concluded that there was a positive relationship between motivation levels and job
satisfaction of employees in food and beverage businesses, and a negative relationship
between motivation and employee’s intention to quit.

Intention to quit
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