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Makale Ge¢cmisi Oz

Génderim Tarihi:01.10.2020 Bu arastirmanin amaci, Bebek Patlamasi (Baby Boomer), X ve Y kusaklarinin yavas turizme
yonelik tutumlar1 arasinda anlamli farkliliklar olup olmadigini ortaya koymaktir. Ayrica, bu

Kabul Tarihi:18.12.2020 kusaklarin seyahat davraniglari arasinda anlamli farkliliklar olup olmadigi da incelenmistir.

Arastirma kapsaminda, Eskisehir’de ikamet eden bireylere anket uygulanmistir. Toplam 391
. anket analize dahil edilmistir. Bebek Patlamasi, X ve Y kusaklarinin seyahat davranislari
Anahtar Kelimeler arasindaki anlamli bir farklilik olup olmadigm belirlemek amaciyla yapilan ki kare testinin

sonuclarina goére konaklanan giin sayist ve tatile ¢ikilan kisiler agisindan farklilik oldugu

Yavas hareketi . . . . .
3 sonucuna ulagilmistir. Yavag turizmin boyutlarina yonelik faktor analizi sonucunda ise ¢evre,

Yavasg turizm yerellik, yavaslik, yerel ekonomi ve zaman olmak {izere bes faktorlii bir yap1 ortaya ¢ikmustir.
Bebek Patlamasi, X ve Y kusaklarinin, yavas turizmin faktér boyutlarina yonelik tutumlari
Bebek patlamast arasinda anlaml bir farklilik olup olmadig: tek yonlii varyans analizi ile incelenmistir. Analiz

sonucunda kusaklarin, yavas turizmin ¢evre, yerellik, yavaglik ve yerel ekonomi boyutlarina
yonelik tutumlar arasinda anlamli bir farklilik oldugu tespit edilmistir. Zaman boyutuna yénelik
Y kusagi ise anlamli bir farklilik goriilmemektedir. Yavas turizm odakli pazarlama yapan uygulayicilar ve
konaklama igletmesi yoneticileri, arastirmanin bulgularindan yola ¢ikarak, yavas turizme
egilimli olan kusaklarin farkli 6zelliklerini g6z Oniinde bulundurarak pazarlama karmasi

X kusagi

olusturabilecektir.

Keywords Abstract
Slow movement The aim of this study is to determine whether there are significant differences between the
| . attitudes of Baby Boomer, X and Y generations towards slow tourism. Also, it was investigated
Slow tourism whether there are significant differences between the travel behaviors of these generations. In
Baby boom the scope of the research, questionnaires were conducted to people residing in Eskisehir. A total
) of 391 questionnaires were included in the analysis. According to the results of the chi-square
X generation test performed to determine the significant differences between the travel behaviors of Baby

Boomer, X and Y generations, it was concluded that there is a difference in terms of the number
of days stayed and the number of people travelling together. As a result of the factor analysis, a
five-factor structure emerged namely environment, locality, slowness, local economy and time.
Whether there is a significant difference between the attitudes of Baby Boomer, X and Y
generations towards the factor dimensions of slow tourism was examined by One-way ANOVA.
As a result of the analysis, it was determined that there is a significant difference between the
Makalenin Tiirii attitudes of the generations towards the environment, locality, slowness and local economy
dimensions of slow tourism. There is no significant difference for the time dimension. Based on
the findings of the research, practitioners and hospitality managers who try to market their
destinations by revealing the phenomenon of slow tourism will be able to create a marketing
mix, taking into account the different characteristics of the generations that tend to slow tourism.
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