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Makale Ge¢cmisi Oz

Génderim Tarihi:13.10.2020 Aragtirma, Isparta turizminin sosyal aginda baskin aktor oldugu diisiiniilen ziyaretgilerin
turizm endiistrisinin gekillenmesindeki agirliklarmin anlasilmasi, turizm politikalarinin

Kabul Tarihi:06.12.2020 gelistirilmesinde sosyal aglarin etkisinin Orneklendirilmesi bakimindan o6nem arz

etmektedir. Bir bagka ifade ile turizm sosyal aginda tiiketici ve iireticilerin karsilikli

Anahtar Kelimeler gelistirdikleri tepkilerin anlasilmasi sosyal aglarin destinasyon gelisimi kapsaminda

incelenmesi agisindan Onemli bir boslugu dolduracagi diislinilmiistir. Bu amag
Igerik analizi dogrultusunda ziyaretgilerin yaygin kullandiklar1 seyahat uygulamasi olan Tripadvisor web
sayfalarinda yer alan ilk yorumdan (20.10.2016 tarihinden) verilerin elde edildigi son
yoruma (28.09.2020 tarihine) kadar yapilan 187 yoruma igerik analizi uygulanmistir. Elde
Tripadvisor edilen yorumlar nitel veri analizlerinde sik¢a kullanilan MAXQDA yazilimindan
yararlanilarak ¢6ziimlenmis, kelime frekanslar1 ve bulutu olusturulmustur. Kuyucak kdyiine
yonelik olarak yapilan yorumlarinin yaklagik % 80’sinin olumlu; % 20’sinin ise olumsuz
Kuyucak koyii oldugu saptanmistir. Arastirma bulgularinda, olumlu duygu ve dislinceler arasinda
fotografeilik, yoresel tiriinlerin satisi ve yerel halkin misafirperverligi gibi unsurlar 6n plana
cikmigtir. Olumsuz duygu ve disiinceler arasinda ise, mevsimsellik, beklentilerin
kargilanmamasi ve ar1 yogunlugu gibi ifadeler elde edilmistir.
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Keywords Abstract

Content analysis This study is important in terms of understanding the role of visitors, who are considered
to be the dominant actor in the social network of Isparta tourism, in shaping the tourism
industry and exemplifying the impact of social networks in the development of tourism
Tripadvisor policies. In other words, understanding the interactions of consumers and suppliers in the
tourism social network will fill an important gap in terms of examining social networks
within the scope of destination development. For this purpose, content analysis was applied
Kuyucak village to 187 comments (from the first comment 20 October 2016 until 28 August 2020) from
Tripadvisor web pages, the travel application widely used by visitors. The comments were
analyzed using the MAXQDA software, which is frequently used in qualitative data
analysis, and created a word cloud based on word frequencies. Approximately 80% of the
comments made about Kuyucak village are positive, 20%, was found negative. Among the

Lavander

Rural tourism

Makalenin Tiirii positive feelings and thoughts in the research findings, factors such as photography, the
. sale of local products and the hospitality of the local people stand out. Among the negative
Arastirma Makalesi emotions and thoughts, expressions such as seasonality, not meeting expectations and bee

density were found.
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