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Makale Ge¢misi 0Oz

Gonderim Tarihi:02.11.2020 Calismanin amaci yerli ve yabanci turistler tarafindan algilanan Tiirk mutfagi imajinin tiriin
odakli gelistirilmesidir. Calismada karma yontem deseni kullanilmistir. Eskisehir’i ziyaret

Kabul Tarihi:26.11.2020 eden 30 yerli ve 30 yabanci toplam 60 katilimci elveriglilik ornekleme yontemi ile

belirlenmistir. Verilerin analizinde dokiiman analizi, sosyal ag analizi, bagimli (iligkili)
orneklem t testi ve icerik analizi kullanilmistir. Calisma kapsaminda 30 simgesel Tiirk

Anahtar Kelimeler yemegi dokiiman incelemesi ve sosyal ag analizi ile belirlenmis ve uzmanlar tarafindan

Gastronomi imaj1 gelistirilmigtir. Katilimeilarin  Tirk mutfagindaki {iriinlerin imaji hakkindaki algilar
belirlenerek, 6n test ve son test degerleri i¢in bagimli drneklem t testi yapilmistir. Daha

Tiirk mutfags sonra katilimcilarin Tiirk mutfag: hakkindaki goriigleri alinarak igerik analizi yapilmistir.
Gastronomik {iriin gelistirme Calisma sonucunda gastronomik iiriin gelistirme modeli ortaya konulmustur. Yerli ve
siireci yabanci turistlerin Tiirk mutfaginin imajin1 genel olarak degerlendirmelerinde etkili olan
Lo unsurlarin; saglik, lezzet ve sunum oldugu goriilmiistiir. Tiim katilimcilarin Tirk mutfag:
Eskigehir imaj1 hakkindaki goriisleri gelistirilen triinleri gordiikten sonra olumlu yonde degismistir.
Tiirk mutfagindaki simgesel yemeklerin sanatsal anlamda yeniden diizenlemesi ve yeni
neslin ilgisini gekmede bir arag olarak kullanilmasi gerektigi diisinilmektedir.
Keywords Abstract
Gastronomy image With the study, product-oriented improvement of the image of Turkish cuisine perceived

by local and foreign tourists is aimed. A mixed-method design was used in the study. A

Turkish cuisine total of 60 participants, 30 domestic and 30 foreign, visiting Eskisehir were determined by

Gastronomic product the convenience sampling method. Document analysis, social network analysis, dependent
development process sample t-test, and content analysis were used in the analysis of data. Within the scope of
Eskisehir the study, 30 symbolic Turkish dishes were determined by document analysis and social

network analysis, and developed by experts. By determining the perceptions of the
participants about the image of the products in Turkish cuisine, a dependent (paired) sample
t-test was conducted for the pre-test and post-test values. Then, content analysis was used
by taking the opinions of the participants about Turkish cuisine. As a result of the study, a
o gastronomic product development model has been introduced. The factors affecting the
Makalenin Tiiri overall assessment of the image of Turkish cuisine by local and foreign tourists were their
perceptions of health, taste, and presentation. All participants' views on the image of
Turkish cuisine changed positively after seeing the products developed. It is thought that
symbolic dishes in Turkish cuisine should be reorganized in artistic terms and used as a
tool to attract the attention of the new generation.
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