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Génderim Tarihi:28.07.2020 En 6nemli pazarlama araglarindan biri haline gelen sosyal medya araglari turizm isletmeleri
ve destinasyonlari tarafindan ne kadar etkin kullanilirsa o kadar katma deger tiretmektedir.

Kabul Tarihi:11.11.2020 Otel isletmelerinin pazarlamasinda da sosyal medya kullanimi olduk¢a dnemli bir hal

almistir. Bu aragtirma, Kis Turizmi Koridoru’nda bulunan otel isletmelerinin sosyal medya
araglarini kullanim durumunu tespit etmeyi amaglamaktadir. Bu kapsamda 1 Ocak 2019 —
1 Mart 2019 tarihleri arasinda Kis Turizmi Koridoru’nda bulunan Erzincan, Erzurum, Kars,
Facebook Agr1 ve Ardahan illerindeki 3, 4, 5 yildizli otel isletmelerinin Facebook kullanimlar
dokiiman incelemesi yontemiyle incelenmistir. Elde edilen verilerin ¢dziimlenmesinde
igerik analizi yontemi kullanilmistir. Toplam 49 otel {izerinden yapilan arastirma sonucunda
Otel isletmeleri 29 otelin Facebook hesabi oldugu tespit edilmistir. Arastirma sonucunda 5 yildizli otellerin
3 yildizli oteller ile benzer Facebook kullanim aligkanligina sahip oldugu tespit edilmistir.
Arastirmanin en dnemli sonucu ise otellerin Facebook’u yeterince aktif kullanmadiklaridir.
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Keywords Abstract

Facebook Social media tools, which have become one of the most important marketing tools, produce
more added value the more effectively they are used by tourism enterprises and
destinations. The use of social media in hotel marketing has also become very important.
Hotel businesses The aim of this research is to determine the social media use rate of hotel enterprises in the
winter tourism corridor. Within this scope, Facebook uses of 3, 4, 5 star hotels in Erzincan,
Erzurum, Kars, Agri and Ardahan in the Winter Tourism Corridor between January 1, 2019
and March 1, 2019 were examined by document review. Content analysis method was used
to analyze the data obtained. As a result of the research conducted on 49 hotels, it was found
that there were 29 hotels with Facebook account. The results of the research showed that 5
o star hotels have almost the same usage rate of Facebook with 3 star hotels. Moreover, the
Makalenin Tiirit most important result of the research is that the hotels do not use Facebook actively.
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