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Keywords

Bu arastirma, turizm igletme belgeli restoranlarda g¢alisan isgdrenlerin paraya yonelik
tutumlarinin duygusal baglilik diizeyleri iizerine etkisini belirlemek amaciyla yapilmistir.
Betimsel bir modele sahip olan g¢alismada, veri toplama araci olarak anket teknigi
kullanilmistir. Anket formu 3 boliimden olugmaktadir, birinci béliimde demografik bilgiler,
ikinci boliimde paraya yo6nelik tutum &lgegi, ligiincii boliimde ise duygusal baglilik 6lgegi,
yer almaktadir. Aragtirmanin 6rneklemini Eyliil-Ekim 2019 doneminde Tiirkiye genelindeki
turizm igletme belgeli restoranlarda galisan 439 iggéren olusturmaktadir. Arastirmadan elde
edilen verilere; frekans, giivenilirlik, faktdr ve regresyon gibi istatistiksel analizler
uygulanmistir. Regresyon analizi sonucunda elde edilen bulgular gostermektedir ki,
arastirmaya katilanlarin paraya yonelik tutumlari duygusal baglilik diizeyleri {izerinde
negatif yonlil ve orta diizeyde bir etkiye sahiptir. Buna gore restoran ¢alisanlarinda paraya
yonelik tutum arttik¢a duygusal baglilik diizeyinin azaldig1 tespit edilmistir.
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The purpose of this study is to determine the effect of the attitudes towards money of the
employees working in tourism certificated restaurants on their affective commitment levels.
In the study, which has a descriptive model, the survey technique was used as a data
collection tool. The questionnaire form consists of 3 parts, the first part includes
demographic information, the second part includes the scale of attitude towards money, and
the third part includes the affective commitment scale. The sample of the research consists
of 439 employees working in tourism certificated restaurants between September-October
2019. Statistical analysis techniques such as frequency, reliability, factor and regression
were applied to the data obtained from the research. The findings of the regression analysis
show that, the attitude towards money of the employees participating in the research has a
negative and medium level effect on their affective commitment levels. Accordingly, it was
found that as the attitude towards money increases in restaurant employees, the level of
affective commitment decreases.
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