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Tiirk mutfaginin yerel mutfaklar sayesinde olduk¢a genis bir gastronomik zenginligi
icerisinde barindirdig1 bilinmektedir. Yerel mutfaklarin pazarlanmasinin ise iilke ve bdlge
turizmi agisindan oldukg¢a avantaj sagladig goriilmektedir. Calismanin amaci, Balikesir’in
turizm pazarlamasinda yerel mutfak o6zelliklerine ne kadar yer verildigini saptamaktir.
Literatiirde Balikesir’in gastronomik unsurlarinin pazarlama materyallerinde nasil
kullanildigina yonelik sinirhi sayida g¢alisma bulunmaktadir. Bundan dolay:1 caligma,
Balikesir’in  gastronomik unsurlarinin  pazarlama materyallerinde  kullaniminin
gelistirilmesine katki saglamasi yoniiyle 6nem arz etmektedir. Caligma amacina ulagmak
igin nitel yontem kullanilarak Balikesir i1 Kiiltiir ve Turizm Miidiirliigii’niin resmi brosiir,
kitapcik ve web sitesinden elde edilen veriler “igerik analizi” yOntemi ile
degerlendirilmistir. Degerlendirme sonucglarina “Gézlenen Metin” ve “Gdozlenen Gorsel”
bagsliklar1 altinda yer verilmistir. Diger yandan bu bagliklar “mutfak”, “igecekler”, “yemek”,
“tarim ve hayvancilik” ve “festivaller” olarak alt basliklara ayrilmistir. Alt basliklar altinda
ise elde edilen verilerden yola ¢ikilarak yapilan simniflandirmalara yer verilmistir. Arastirma
sonucunda koklii bir mutfak gecmisi olan Balikesir’in tanitim materyallerinde yerel mutfak
6zelliklerinin kullanildig1 ancak bu 6zelliklere yeterince yer verilmedigi goriilmiistir.
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It is seen that marketing local cuisines provides a great advantage in terms of country
tourism. The aim of the study is to determine how much local cuisine features are included
in the tourism marketing of Balikesir. To achieve the purpose of work; the data obtained
from the official brochure, booklet and website of Balikesir Provincial Directorate of
Culture and Tourism using the qualitative method were evaluated with the "content
analysis" method. The evaluation results are included under the titles "Observed Text" and
"Observed Visual". On the other hand, these headings are subdivided into "kitchen™,
"drinks", "food", "agriculture and livestock" and "festivals". Under the subheadings, the
classifications made on the basis of the data obtained are included. As a result of the
research, it was seen that Balikesir, which has a long history of cuisine, uses local cuisine
features in its promotional materials, but these features are not sufficiently included.

E-posta: berrezeynepucann@gmail.com (B.Z. Ugan)

DOI: 10.21325/jotags.2020.735

2730


http://www.jotags.org/
http://orcid.org/0000-0003-1180-3100
http://orcid.org/0000-0002-9000-5256

