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Keywords

Ozellikle Akdeniz havzasinda ilk ticari metalardan biri de zeytinyag: olmustur.
Gliniimiizde de saglikli olmasi basta olmak iizere pek cok sebepten dolayi, sadece
zeytinyagi tretiminin yapildigi yerlerle sinirli olmayan tiiketimi, zeytinyaginin diger
bitkisel yaglardan ayri bir kategoride degerlendirilmesi sonucunu dogurmustur. Bu
arastirmanin amact, énemli bir zeytin ve zeytinyag iireticisi olan Tiirkiye’de, zeytinyagt
iiretilmeyen bolgelerde yasayan tiiketicilerin farkindalik diizeylerinin belirlenmesidir. Bu
amagla Malatya ilinde bir alan arasgtirmasi yapilmistir. Elde edilen veriler bilgisayar
ortaminda degerlendirilmis, yorumlanmis ve anket ¢aligmasina katilanlarin cinsiyet, yas ve
gelir durumlariyla zeytinyagi kullanimi arasinda farklilik olup olmadig tespit edilmistir.

Abstract
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One of the first commercial goods; especially in the Mediterranean Basin had been
olives. Being a healthy product, widespread consumption at even the non-production
locations, and due many other reasons, olive oil is evaluated in another category compared
to other vegetable oils. The purpose of this research is determining the awareness level of
individuals who reside at the non-olive oil producing regions in Turkey — a country that is
a major olive oil producer. For this reason, a research is conducted in the Malatya
province. The collected data are evaluated using computers and findings are analyzed. The
differences between olive oil consumption and participants ‘gender, age and income levels
are identified.
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