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Abstract 

The menu is one of the most important communication, marketing and selling tools of a food and 

beverage business. Technological advances and increasing competitive environment are driving 

food and beverage businesses to innovate and service differentiation.  One of the best examples 

of this is the introduction of digital menus. Although there are various studies on the importance 

of the menu, the number of information sources and studies on digital menus is limited. In this 

study, it is aimed to create a scope for digital menus by reviewing the current literature and to 

provide resources to researchers for future studies. As a result of the literature review, it is 

determined that digital menus can be divided into two as non-touchscreen and touchscreen menus 

and the details and advantages of these menu systems are mentioned. 
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