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Keywords

Siirdiiriilebilir turizm diisiincesinin altinda; turizm kaynag: olan dogal, tarihi, kiiltiirel, sosyal ve
estetik degerlerin korunup gelistirilerek ¢ekiciliklerinin arttirilmasi ve devaminin saglanmasi fikri
yatmaktir. Karadeniz mutfaginin 6nemli gastronomik iiriinlerinden biri olan “kuymak”, yorenin kirsal
turizme agilmasiyla popiiler bir yiyecek haline gelmis ve giiniimiizde sadece Karadeniz bolgesinde
degil, biitiin Tiirkiye’de bilinen ve tiiketilen, turistik merkezlerde turistlere sunulan bir yiyecek haline
gelmistir. Ancak literatiir incelendiginde “kuymak™ ile benzer bir bagka gastronomik {iriin olan
“muhlama’nin ayn1 lirlinmiis gibi algilandigi tespit edilmistir. Bu durumun, yorenin gastronomik iiriin
cesitliligini olumsuz etkiledigi diigiiniilmektedir. Bu ¢aligmanin amaci; yoresel sinirlart agarak ulusal
bir turistik {iriin haline gelen “kuymak” ile benzeri gastronomik iiriin olan “muhlama” arasindaki
anlam karmasasinin giderilerek yorenin gastronomik iriin cesitliliginin korunmasma katki
saglamaktir. Bu baglamda, arastirma kapsaminda yore halkindan bilgi toplamak amaciyla goriisme
formu hazirlanmigtir. 16 Aralik 2019-20 Subat 2020 tarihleri arasinda gergeklestirilen bu aragtirmaya
yore halkindan belli bir kiiltiirel birikime sahip oldugu diisiiniilen 40 yasin {izerindeki 40 birey dahil
edilmistir. Aragtirmanin nitel 6zellik tagimast ve goriisme formunun agik uglu sorular igermesinden
dolay1 goriisme sonucunda elde edilen verilerle betimsel analiz yapilmistir. Arastirma sonucunda
“Kuymak” ve “Muhlama” yoresel iiriinleri arasindaki benzerlikler ve farkliliklar ortaya koyulmustur.
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Under the idea of sustainable tourism, lies the idea of preserving and developing the natural,
historical, cultural, social and aesthetic values that are the source of tourism, increasing and
maintaining their attractiveness.“Kuymak”, one of the important gastronomic products of the Black
Sea Cuisine, has become a popular food with the opening of the region to rural tourism and today it
has become a food that is known and consumed not only in the Black Sea region, but also throughout
Turkey, offered to tourists in tourist centers. But when the literature was examined, it was found that”
muhlama®, another gastronomic product similar to”kuymak", was perceived as the same product. It
is believed that this situation negatively affects the gastronomic diversity of the region. The aim of
this study is to eliminate the confusion of meaning between “kuymak”, which has become a national
tourist product by crossing regional borders, and “muhlama”, which is a similar gastronomic product,
and to preserve the gastronomic product diversity of the region. In this context, an interview form has
been prepared in order to collect information from the local people. In December February 16, 2019-
20, 2020, 40 individuals over the age of 40 who are considered to have a certain cultural background
from the local people were included in this study. Due to the qualitative nature of the research and
the fact that the interview form includes open-ended questions, descriptive analysis was made with
the data obtained as a result of the interview. As a result of the research, similarities and differences
between “Kuymak” and “Muhlama” local products were revealed.
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