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Keywords

Arastirmanin amact 2019 yilinda iilkemizin 16. sakin sehri (cittaslow) olan Koycegiz
ilgesine gelen yerli ve yabanci turistlerin sosyal bir iletisim ag1 olan TripAdvisor web sitesi
lizerinden yapmis olduklart ¢evrimigi yorumlarin incelenmesidir. Bununla birlikte
turistlerin  Koycegiz’e seyahat etmelerindeki motivasyon faktorlerinin  belirlenmesi
amaclanmaktadir. Tiim bu amaclar dogrultusunda Koycegiz’e gelen turistlerin yapmis
olduklar1 109 adet yorum, icerik ve tanimlayici analiz yontemiyle incelenmistir.
Arastirmada elde edilen sonuglara gére Kdycegiz’e gelen turistlerin motivasyon boyutlarini
itici ve cekici faktorler seklinde 2 ana kategori ve 12 adet alt kategoriye ayrilmustir. Itici
motivasyon faktorleri sakinlik, huzur, rahatlama, dinlenme, saglik ve kagis, g¢ekici
motivasyon faktorleri ise manzara ve dogal ¢ekicilikler, tarihi ve kiiltiirel ¢ekicilikler, fiyat,
bos zaman aktiviteleri, alternatif turizm olanaklar1 ve ulasim seklinde isimlendirilmistir.
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The aim of the research is to examine the online reviews made by domestic and foreign
tourists coming to the town of Kdycegiz, which is the 16th cittaslow of our country in 2019,
on the TripAdvisor website, which is a social communication network. In addition, it is
aimed to determine the motivation factors of tourists traveling to Kdycegiz. In line with all
these purposes, 109 reviews made by the tourists coming to Kdycegiz were examined with
content and descriptive analysis methods. According to the results obtained in the research,
the motivation dimensions of the tourists coming to Kdycegiz are divided into 2 main
categories and 12 sub-categories as push and pull factors. Push motivation factors are
named as calmness, peace, relaxation, rest, health and escape, pull motivation factors are
landscape and natural attractions, historical and cultural attractions, price, leisure activities,
alternative tourism opportunities and transportation.
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