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Rekabetin arttig1 kiiresellesen diinyada otel isletmeleri ayakta kalabilmek ve etkili bigcimde
varligini stirdiirebilmek i¢in farkli fiyatlama yontemleri uygulamaktadir. Buradan hareketle
calismanin amact Giineydogu Anadolu Bolgesi’nde faaliyet gosteren 4 ve 5 yildizli otel
isletmelerinin uyguladig1 oda fiyatlama yontemlerini ve bu yontemleri etkileyen unsurlari
belirlemektir. Bu amag kapsaminda Giineydogu Anadolu Bolgesi’nde bulunan 46 tane 4 ve
5 yildizli otel isletmesinin yoneticilerine arastirmaci tarafindan olusturulan anket formu
uygulanmig ve gesitli veriler elde edilmistir. Bu kapsamda anket formunda yer alan 6l¢egin
yiiksek diizeyde giivenilir ve gegerli oldugu saptanmistir. Arastirmanin sonucunda, 29 yas
ve lizerinde olan katilimcilarin 36’sinin (%78,3) bay, 10’unun ise (% 21,7) bayan oldugu
tespit edilmistir. Bununla birlikte, bolgede faaliyet gdsteren otel isletmelerinin 6’sinin
(%13) maliyet bazli, 5’inin (%10,9) pazar odakli,35’inin (%76,1) maliyet bazli ve pazar
odakli fiyatlama stratejilerini kullandiklari belirlenmistir. Ayrica, incelenen otel
isletmelerinde fiyatlamayi etkileyen en 6nemli unsurlarin; arz kaynaklari, isletmenin yildiz
sayisi, konuklarin beklentileri, sunulan mal ve hizmetlerin kalitesi, iiretim, is¢ilik
maliyetleri, doluluk orani, sunulan hizmet-iiriin ¢esitliligi oldugu ortaya konmustur.
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As part of the UNESCO Creative Cities Network, there In a globalized world where
competition is increasing, hotel businesses apply different pricing methods in order to
survive and obtain effectively.From this point of view, the aim of the study is to determine
the room pricing methods used by the 4 and 5 star hotels operating in the Southeastern
Anatolia Region.Also, it is to determine the elements that affect these methods.For this
purpose, a questionnaire was applied to the managers of 46 4 and 5 star hotels in Southeast
Anatolia Region.Various data were obtained with the questionnaire form created by the
researcher.In this context, the scale included in the questionnaire was found to be highly
reliable and valid.As a result of the research, it was found that 36 (78.3%) of the participants
aged 29 and over were male and 10 (21.7%) were female.In addition, it was determined
that 6 (13%) of the hotel businesses operating in the region used cost-based, 5 (10.9%)
market-based, 35 (76.1%) cost-based and market-based pricing strategies.In addition, the
most important factors affecting the pricing of the hotel businesses examined; supply
sources, the number of stars of the enterprise, the expectations of the guests, the quality of
the goods and services offered, production, labor costs, occupancy rate, the variety of
services and products offered.
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