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Bu ¢alismanin amaci turistlerin satin alma giidiilerinin klasik tiiketici satin alma modelleri
kapsaminda degerlendirilmesidir. Bu temel ama¢ c¢ercevesinde turistlerin, turistik
destinasyon tercihlerinde hangi klasik satin alma modelinin 6nemli oldugunu incelemektir.
Ikincil amaci ise klasik tiiketici davranis modelleri baglaminda turistlerin sosyo-demografik
Ozelliklerinin ~ degerlendirmelerde farkliik gosterip géstermedifini  arastirmaktir.
Aragtirmanin drneklemini olasiliga dayali olmayan 6rneklem tiirlerinden kolayda érneklem
yontemi ile secilen 386 turist olusturmaktadir. Tiiketim davranisi modellerine iliskin
analizlerde aritmetik ortalama ve standart sapma kullanilmus, grup farklari igin ise t-testi ve
ANOVA’ya bakilmistir. Fark olan gruplarda Scheffe ve Games-Howell kullanilmustir.
Arastirma sonucunda tiiketicilerin satin alma kararlarmin arkasindaki temel giidiiniin
Marshall’in ekonomik satin alma modeli oldugu goériilmistiir. Sosyo demografik 6zellikler
ile klasik tiiketim davranislarina iliskin degerlendirmelerde gruplar arasinda istatistiksel
olarak anlamli farklarin oldugu tespit edilmistir.
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The aim of this study is to evaluate the buying motives of tourists in the scope of classical
consumer buying methods. In the framework of this main purpose, it is aimed to examine
which classic buying methods is important for tourist destination preferences. Its secondary
purpose is to investigate whether the socio-demographic characteristics of tourists differ in
the context of classical consumer behaviour methods. The sample of the study consists of
386 tourists, who are chosen from the non-probability sample types with the convenience
sampling. In the analysis of consumption behaviour methods, arithmetic mean and standard
deviation were used, and t-test and ANOVA were examined for group differences. Scheffe
and Games-Howell were used in the difference groups. As a result of the research, it has
been seen that the basic motive behind the buying decisions of consumers is Marshall's
economic buying methods. In the evaluations regarding socio-demographic characteristics
and classical consumption behaviors, it was determined that there were statistically
significant differences between the groups.
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