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Keywords

Insanlar uzaklik kavraminin negatif yoniine dikkat ¢ekmek icin stk stk “Gozden 1rak olan
goniilden de 1irak olur.” ataséziinii kullanmaktadirlar. Acaba bu atasozii turistlerin
destinasyon secim karar siireclerinde de gegerli midir? Bu ¢alismada turistlerin destinasyon
secim karar siireglerinde sergiledikleri davrams boyutlarinin uzaklik arzularma ile seyahat
davranis niyetlerine etkilerinin ve ayni zamanda uzaklik arzularimmn seyahat davranis
niyetlerine etkilerinin  Glgiilmesi  amaglanmaktadir. Bu kapsamda Kapadokya
destinasyonunu Haziran-Agustos 2019 déneminde ziyaret eden Japon turistlere kendilerinin
cevaplandirdiklart toplam 450 anket formu ulastirilmistir. Anketlerden elde edilen veriler
(408 anket) SPSS programinda analize tabi tutulmustur. Yapilan analizlerde; Planlanmis
Davranis Teorisi-Uzaklik Arzusu (PDT-UA) 6lgeginin tutum, siibjektif norm, algilanan
davranigsal kontrol, seyahat davranis niyeti ve uzaklik arzusu boyutlarindan olustugu
sonucuna ulagilmistir. Tim planlanmis davranig teorisi boyutlarmin yiiksek ve pozitif
diizeyde turistlerin destinasyon seyahat niyetlerini ve turistlerin uzaklik arzularini etkiledigi
ve ayrica turistlerin uzaklik arzusu boyutunun yine ¢ok yiiksek ve pozitif diizeyde
destinasyon seyahat niyetlerini etkiledigi sonucuna ulagilmistir.
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In order to draw attention to the negative aspect of the concept of distance, people often use
the proverb "Long absent, soon forgotten.”. Does this proverb apply to tourists' destination
selection decision processes? In this study, it is aimed to measure the effects of the
dimensions of the behaviors of tourists in destination selection decision processes on
distance desires and travel behavior intentions, as well as the effects of distance desires on
travel behavior intentions. In this context, a total of 450 questionnaires were delivered to
Japanese tourists who visited the Cappadocia destination in June-August 2019. The data
obtained from the questionnaire (408 questionnaires) were analyzed by use of SPSS
program. After the analyzes; it was concluded that the Planned Behavior Theory-Distance
Desire (PBT-DD) scale consisted of dimensions of attitude, subjective norms, perceived
behavioral control, travel behavior intention and distance desire. It was concluded that all
planned behavior theory dimensions affected the destination travel intentions and the
distance desires of the tourists at high and positive levels, and also that the distance desires
of the tourists affected their destination travel intentions at very high and positive levels.
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