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Yoresel irilinler somut olmayan kiiltirel miras kaynagi olarak goriilmekte olup bir
destinasyonun tercih edilmesinde temel motivasyon kaynaklarindan biridir. Bir
destinasyonun tamtilmasmda olduk¢a dnemli olan ydresel {iriinler yoreye hem ekonomik
hem de sosyal pek ¢cok kazang saglamaktadir. Yoreye ziyaret igin gelen turistlere otantik bir
deneyim yasatan yoresel iiriinler turistlerin tekrar ziyaret etme niyetlerinde etkili olan temel
faktorlerden olmaktadir. Bu ¢alisma ile Trakya ydresine seyahat eden turistlerin ydresel
tirlin, yemek ve restoranlar tercih etme durumlarinin ve tercih nedenlerinin belirlenmesi
amaglanmistir.  Calismanin evrenini Trakya bolgesinde bulunan Tekirdag, Edirne ve
Kirklareli illerine seyahat eden turistler olugturmustur. Calisma kapsaminda bu illeri ziyaret
eden 510 turist ile anket ¢aligmasi gerceklestirilmistir. Gergeklestirilen analizler sonucunda
hem yerli hem de yabanci turistlerin biiyiik bir kisminin gezme amaciyla Trakya yoresinde
bulunduklar tespit edilmistir. Yerli ve yabanci turistlerin hem yoresel {iriin ve yemeklere
yonelik diisiinceleri hem de yoresel restoran tercihlerine yonelik diisiinceleri arasinda
anlamli farkliliklar oldugu gézlenmistir. Bu farkliliklarin yabanci turistlerin ziyaretlerini
cogunlukla bir tur sirketleri ile gergeklestirmeleri ve ziyaretleri sirasinda bir rehber
tarafindan yoresel iriinler hakkinda bilgilendirilmeleri ile iliskili oldugu diisiiniilmektedir.
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Local products are seen as an intangible cultural heritage source and one of the main sources
of motivation for choosing a destination. They are very important in introducing a
destination and provide many economic and social benefits to the region. Local products,
which provide an authentic experience to the tourists visiting the region, are among the
main factors influencing the tourists' intention to visit again. The aim of this study was to
determine the reasons of tourists visiting the Thrace region for preferring local products,
food and restaurants. The population of the study consisted of tourists visiting Tekirdag,
Edirne and Kirklareli provinces in Thrace. In this context, a survey was conducted with 510
tourists visiting these provinces. As a result of the analyses, it was determined that majority
of both domestic and foreign tourists were in the Thrace region for sightseeing purposes.
Significant differences were observed between the opinions of local and foreign tourists
regarding both the local products and the opinions about the local restaurant preferences.
These differences are thought to be related to the fact that foreign tourists visit in general
with a tour company and they are informed by a guide about the local products during their
visit.
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