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Makale Ge¢misi 0Oz

Gonderim Tarihi:11.02.2020 Teknolojik gelismelerin son yillarda etki etmedigi bir alan neredeyse bulunmamaktadir.
Teknolojik gelismelerin, etki etmis oldugu alanlardan birisi de mutfaklardir. Ozellikle

Kabul Tarihi:25.02.2020 mutfak teknolojilerinin, son yillarda artan gelisimi dikkate alindiginda, mutfak

calisanlarinin bu teknolojileri nasil algiladiklar1 da ayrica 6nem kazanmaktadir. Bu
caligmanin amaci; izmir merkezde yer alan bes yildizli otellerin mutfak galisanlarinin,
mutfak teknolojilerini nasil algiladiklarini  kelime iliskilendirme testi (KiT) ile
Mutfak belirleyebilmektir. Bu amagla, 90 mutfak calisani ile yiiz yiize goriisiilerek derinlemesine
bilgi edinmek amaciyla kelime iligkilendirme testi uygulanmustir. Gergeklestirilen analizler
Mutfak teknolojileri sonucunca, katilimcilarin mutfak teknolojileri hakkinda ifade ettikleri kelimeler 39 grup
altinda toplanmistir. En fazla tekrar edilen kelimelerden yola ¢ikarak katilimecilar mutfak
teknolojilerini; iglerini kolaylastiran robot ve bilgisayarlar olarak algilamaktadirlar.

Anahtar Kelimeler

Kelime iligkilendirme testi

Keywords Abstract

Kitchen As in other businesses, food and beverage companies are among the companies that are
affected the changes most quickly due to their structure. Especially, it is one of the most
challenging areas for businesses producing food and beverage to respond to the changing
Word association test demands and desires of today's consumers. It is inevitable that technology will develop
rapidly and its effects will be felt on food and beverage businesses (Cavusoglu, 2019). The
fact that consumers do not come to restaurants only to perform the feeding action and that
they seek different experiences cause food and beverage businesses to change. (Pine &
Gilmore, 1999). Considering the increasing competition conditions; one of the areas where
food and beverage businesses and hotel restaurants can stand out in the market is the use of
technology. The purpose of this study; to determine the kitchen employees of five-star
hotels located in the center of Izmir, how they perceive the kitchen technologies with the
Word Association Test (WAT). For this purpose, word association test was applied to get
in-depth information by meeting face-to-face with 90 kitchen employees.

Kitchen technologies
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