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Keywords

Bireylerin kigilik yapist ¢alisilan oOrgiitteki tiim bireyleri etkileyebileceginden &zellikle yonetici
pozisyonunda gorev yapan bireylerin kisilik tiplerinin belirlenebilmesi 6énem arz etmektedir. Bu
sebeple yapilan aragtirmada insan emeginin yogun oldugu turizm sektoriinde ¢aligan yoneticilerin
kisilik tipleri saptanarak, kisilik tiplerinin demografik veya isletmelerin 6zelliklerine gore farklilik
gosterip gostermedigi belirlenmeye c¢alisilmigtir. Bu amag dahilinde Tirkiye nin yedi bolgesi esas
aliarak c¢esitli illerde bulunan toplam 1098 turizm isletmesi yoneticisine anket uygulanmigtir.
Anketin ilk bolimiinde, yoneticilerin bireysel 6zellikleri ve calistiklart isletmelerin  6zelliklerine
yonelik ¢esitli sorular sorulmus, ikinci boliimde ise yoneticilerin kisilik tiplerini belirleyebilmek i¢in
64 adet ifadeye yer verilmistir. Aragtirmada kullanilan 6lgegin genel gegerlik ve giivenirligine iliskin
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analizler de yapilmis olup, “yilizde”, “frekans”, “bagimsiz drneklemler igin t-testi”, “iligkili 6l¢timler
icin varyans analizi”, “tek faktorlii varyans (Anova) analizi”, “Bonferroni testi” ve “Tukey (HSD)
testi” kullamilmistir. Arastirma bulgularina gore, anket uygulanan turizm isletmesi yoneticilerinin
demografik Ozellikleri ve calistiklari isletmelerin 6zellikleri ile kisilik tipleri arasinda anlamli

farkliliklar oldugu tespit edilmistir.

Abstract

Personality Personality
Traits Managers of
Tourism Enterprises

The determination of the personality traits of the managers is important due to the potential impact
of the personality traits over the employees working in an organization. This study attempts to
determine the personality traits of the managers working in the labor-intensive tourism sector and to
assess the influence of the demographic characteristics and the enterprises’ characteristics over the
personality traits. Within this context, a survey was conducted over the managers of 1098 tourism
enterprises operating in various provinces of seven regions of Turkey. The first part of the survey
includes questions to determine the personal characteristics of the managers and the characteristics
of the enterprises that they manage whereas the second part comprises 64 expressions that are used
to determine the personality traits of the managers. In order to assess the validity and the reliability
of the survey scale, percentage, frequency, t-test, variance analysis, ANOVA analysis, Bonferroni
test and Tukey (HSD) test has been used. The analysis of the survey research reveals that there are
meaningful differences between the personality traits of the tourism managers, their demographic
characteristics and the characteristics of the tourism enterprises that they work.
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