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Keywords

Miizeler; egitim, 6gretim ve eglence amagli kullanilabilen kiiltiirel mirasin korunmasini ve
tanitilmasini saglayan kurumlardir. Bulundugu destinasyonda turistik bir {iriin haline gelen
miizelerin sosyo-kiiltlirel ve sosyo-ekonomik etkilerinin de biiyiikk oldugu goriilmektedir.
Bu agidan miizelerin turizm sektorii igin bilylik 6nem arz ettigi bilinmektedir. Bu dogrultuda
¢alismanin amaci Canakkale ilinde bulunan ve Avrupa Yilin Miizesi 2020 y1l1 aday1 olan
Troya Miizesi’nin tanitim faaliyetlerinin ve algilanan miize deneyiminin belirlenmesidir.
Arastirmada nitel arastirma yontemlerinden yararlanilmistir. Veri toplama araci olarak
gozlem ve goriisme teknigi kullanilmistir. Elde edilen veriler betimsel analiz yontemiyle
analiz edilmistir. Arastirma sonucunda, 2018 yilinin Troya Yili ilan edilmesinin Troya
Miizesi’nin tanitimlarinda biiyiik etkisinin oldugu gériilmistiir. Miizenin konum, kullanim
kolaylig, bilgilendirici olmas1 yéniinden olumlu deneyim sagladigi ve Troya Oren Yeri’nin
daha iyi anlasilmasina katki sagladig tespit edilmistir.
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Museum institutions can be used for education, teaching and entertainment in order to
protect and promote of cultural heritage. It is seen that the socio-cultural and socio-
economic effects of the museums, which have become a touristic product in the destination,
are also great. In this respect, it is seen that museums have great importance on tourism
sector. The purpose of this study to determine the promotional activities and perceived
museum experience of Troy Museum, which is a candidate of the European Museum of the
Year for 2020 year. Qualitative research methods were used in the study. Observation and
interview techniques were used as data collection tools. The obtained data were analyzed
by descriptive and content analysis methods. As a result of the study, it was seen that the
declaration of the Year of Troy in 2018 had a great effect on the promotion of Troy
Museum. It has been found that the museum provides a positive experience in terms of
location, ease of use and being informative, and contributes to a better understanding of the
Troy Ruins.
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