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Keywords

Isletmelerin rekabet iistiinliigii kurma stratejilerinden biri olan marka yénetimi konusunda
tilketici temelli yaklagimlar benimsenmesine ragmen, son zamanlarda insan kaynaklar
yonetiminde isletmelerin rekabet Gistiinliigii kurabilmeleri nitelikli isgiiciine sahip olabilmelerine
bagli olabileceginden c¢aligan temelli yaklagimlar benimsenmistir. Bu marka ydnetimi
yaklasimlarindan biri olan igveren markasi, uygun niteliklere sahip ve vasifli ¢alisanlari elde
tutarak rekabet iistiinliigii saglayabilmenin yan sira ¢alisanlarin isyerine bagliligini artirmada,
kariyer gelisimlerini planlamada ve iy memnuniyeti saglamalarinda énem arz etmektedir.
Dolayisiyla bu calismada; otel isletmelerinde g¢aliganlarin isveren marka boyutlarimi tespit
ederek, bu boyutlarin marka bagliligi, ¢alisan memnuniyeti ve Orgiitsel kariyer yonetimi
tizerindeki etkilerinin belirlenmesi amaglanmistir. Bu amag¢ dogrultusunda otel isletmeleri
caliganlari lizerinde bir anket uygulamasi gergeklestirilmis olup, toplam 517 veri elde edilmistir.
Gergeklestirilen agiklayici faktor analiz sonucunda; algilanan kalite, marka bilinirligi ve marka
imaj1 olmak iizere igveren markasina ait ii¢ boyut elde edilmistir. Olusturulan yapisal esitlik
modeline gére isveren markasinin tiim boyutlarinin érgiitsel kariyer yonetimi tizerinde; algilanan
kalite ve marka imajinin hem marka baglilig1 hem de ¢alisgan memnuniyeti tizerinde etkili oldugu
tespit edilmisgtir.
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Although consumer-based approaches have been assumed in brand management, which is one
of the strategies of establishing competitive advantage in enterprises, employee-based
approaches have been assumed recently in human resource management since it may depend on
the ability of enterprises to establish competitive advantage. The employer brand, which is one
of these brand management approaches, is important in maintaining competitive advantage by
retaining qualified employees, in addition to increasing employee loyalty planning career
development and ensuring job satisfaction. Therefore, the aim of this study is to put forth
employer brand dimensions of hotel employees and to determine the effects of these dimensions
on brand commitment, employee satisfaction and organizational career management. For this
purpose, a survey was applied to the employees of hotel establishments and a total of 517 data
were obtained. As a result of the explanatory factor analysis were obtained three dimensions of
the employer brand, including perceived quality brand awareness and brand image. According
to the structural equality model created, all dimensions of employer brand are on organizational
career management; perceived quality and brand image were found to be effective on both brand
loyalty and employee satisfaction.
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