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Makale Ge¢misi 0Oz

Gonderim Tarihi: Bu ¢alisma, Z kusagmin gastronomi turizmine iliskin tutumlarini yenilik arayist kapsaminda

19.09.2019 degerlendirmek amaciyla yapilmistir. Yapilan bu arastirmada nicel yaklasim benimsenmistir.
o Kusaklarin smiflandirilmasi bazi arastirmacilara gore farklilik gosterse de bu ¢aligmada Schroer

Kabul Tarihi: 20.12.2019 (2015) ve Singh (2014)’in siniflandirmasi baz alinarak 1995 ve 2012 tarihleri arasinda doganlar Z

kusagi olarak tanimlanmistir. Bu kapsamda belirtilen tarihler arasinda dogan, 18 yas ve lizeri
tilketiciler ¢alismanin evrenini; bu 6zellikleri tasiyan ve ¢alismaya katilmayi géniillii olarak kabul
etmis 397 tiiketici caligmanin 6rneklemini olusturmaktadir. Arastirmada veri toplama araci olarak
anket kullanilmis; elde edilen veriler mutlak ve % deger, madde analizi, giivenilirlik analizi, ortalama
Z kusagi ve standart sapma degerleri, normallik analizi, agiklayici faktor analizleri ve dogrulayici faktor analizi
ile degerlendirilmistir. Arastirma sonucunda elde edilen bulgulara gére; Z kusaginin yenilik arayist
kapsaminda daha ¢ok heyecan arama maksatli olarak gastronomi turizmi etkinliklerine katilma

Anahtar Kelimeler

Gastronomi turizmi

Yenilik arayist niyetinde olduklarini, bunun yaninda kismen de olsa gastronomi turizmine katilimlarinin sikinti
giderme, siirpriz algist ve rutinden kagis ile gergeklestirme niyetinde olduklari sonuglarina
ulasilmistir.

Keywords Abstract

Generation Z This study was carried out to evaluate the attitudes of generation Z on gastronomy tourism

within the scope of novelty seeking. Quantitative approach was adopted in this research.
Although the classification of the generations varies according to some researchers, in this
Novelty seeking study, those born between 1995 and 2012 were defined as generation Z based on the
classification of Schroer (2015) and Singh (2014). In this context, while the population of
the study consists of consumers who born between these dates and 18 years old age and
older; the sample of the study consists of 397 consumers with these characteristics who
voluntarily accepted to participate in this study. A questionnaire was used as a data

Gastronomy tourism

Makalenin Tiirii collection tool in the research. The results of the data were evaluated using absolute and
. percentage values, item analysis, reliability analysis, mean and standard deviation values,
Arastirma Makalesi normality analysis, explanatory factor analysis and confirmatory factor analysis. According

to the results, generation Z intend to participate in gastronomy tourism activities for the
purpose of seeking more thrill within the scope of novelty seeking. In addition to this, it
has been concluded that their participation in gastronomy tourism activities partly in the
intention to boredom alleviation, surprise and change from routine.
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