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Makale Ge¢misi 0Oz
Gonderim Tarihi: Bu caligmada festival anahtar bagar1 faktorlerinin festival sadakatine etkisi arastirilmustir.
20.05.2019 Arastirma verileri, 3-9 Nisan 2017 tarihleri arasinda Adana’da diizenlenen Portakal Cigegi

Festivali’ne katilim gdsteren bireylerden kolayda érnekleme yontemi ile yiiz yiize temas
teknigi kullanilarak toplanmistir. Veri toplama siirecinde 923 gegerli anket formu elde
edilmistir. Verilere uygulanan sapan ve normal dagilim analizleri sonucunda 891 veri ile

Kabul Tarihi: 30.11.2019

Anahtar Kelimeler hipotezlerin testine gecilmistir. Yapisal esitlik modellemesi kullanilarak yapilan yol
analizleri sonucunda, “program” (f=0,11; p<0.01), “festival alan1 ve erisebilirlik” (B= 0,20;
Anabhtar basar1 faktorleri p<0.001), “hediyelik esya ve uygunluk” (f= 0,12; p<0.01), “giivenlik” (= 0,27; p<0.001)

ve “yiyecek” (B= 0,20; p<0.001) degiskenlerinin festival sadakati {izerinde istatistiksel
olarak anlaml1 ve pozitif bir etkiye sahip oldugu bulgulanmistir. Bulgular neticesinde teorik
Festival olarak caligsma yapacak olan aragtirmacilara ve uygulayicilara, festival programi, festival
alan1 ve erigebilirlik, hediyelik esya ve uygunluk, giivenlik ve yiyecek faktorlerini dikkate

Festival sadakati

Etkinlik almalar1 6nerilebilir.
Keywords Abstract
Key success factors In this study, festival key success factors' effect on festival loyalty were researched. Study

data were gathered from participants joining “Orange Blossom Festival” organized in
Adana between 3-9 April 2017 by using convenience sampling method and face to face
Festival contact technique. 923 valid questionnaire forms were gathered at the end of data collection
process. Hypothesis testing was proceeded with 891 data in consequence of sling and

Festival loyalty

Event normal distribution analysis applied on data. In consequence of path analysis by using
structural equation modelling that “program” (p= 0,11; p<0.01), “festival area and
accessibility” (B= 0,20; p<0.001), “souvenirs and convenience” (= 0,12; p<0.01),

Makalenin Tiirii “security” (= 0,27; p<0.001) and “food” (p= 0,20; p<0.001) variables have significant and
positive effect on festival loyalty. Operators and researchers who will have theoretical study

Arastirma Makalesi as a result of findings were suggested to consider festival program, festival area and

accessibility, souvenirs and food factors.
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