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Bu aragtirmanin amaci; otel isletmelerinde “Tiiketici Temelli Marka Denkligi” sonug¢larini
belirlemek, marka denkligi ve marka baglilig1 arasindaki iligkileri tespit etmektir. Arastirma
kapsaminda, marka bagliligi marka denkliginin bir sonucu olarak kabul edilmistir.
Arastirma amaci dogrultusunda veri toplama araci olarak ii¢ boliimden olugan bir anketten
faydalanilmistir. Arastirmanin evrenini, Antalya ve Konya illerindeki =zincir otel
isletmelerine asina olan kisiler olusturmaktadir. Tiirkceye uyarlanmis, gecerliligi ve
giivenirligi kanitlanan anket formu amagsal ornekleme yontemi ile secilen Konya ve
Antalya illerindeki 782 kisiye uygulanmigtir. Elde edilen veriler Yapisal Esitlik
Modellemesine tabi tutulmustur. Arastirma bulgulari, marka denkliginin "benlik kavrami1”
ve "fiziksel nitelik" boyutlarinin marka bagliligi iizerinde olumlu etkisinin oldugunu
gostermektedir. Bu sonuglar, otel yoneticilerine tiiketici temelli marka denkligi kapsaminda
isletmelerinin fiziksel nitelik ve benlik imajlarini iyilestirmelerinin, marka baglilig
olusturmada olduk¢a Onemli oldugunu gostermistir. Bu bulgularin dis gegerliligini
saglamak icin sonraki ¢alismalarda farkli bdlgeler ve farkli pazar kategorilerine yonelik
arastirmalarin gergeklestirilmesi 6nemlidir. Bu yiizden bu arastirma bulgulari {izerine inga
edilerek gergeklestirilecek sonraki arastirmalara ve konu ile ilgili daha ayrintili
incelemelerin yapilmasina ihtiya¢ duyulmaktadir.
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The purpose of this research is to determine the the consequences of "Consumer Based
Brand Equity" and to determine the relationships between brand equity and brand loyalty
in hotel enterprises. Within the scope of the research, brand loyalty was accepted as a result
of brand equity. For the purpose of the research, a questionnaire consisting of three sections
was used as a data collection tool. The population of the research consists of people who
are familiar with the chain hotel enterprises in Antalya and Konya. The questionnaire,
which was adapted to Turkish and whose validity and reliability proved, was applied to 782
people in Konya and Antalya provinces selected by purposive sampling method. The data
obtained were subjected to Structural Equation Modeling. The findings of the research
show that the dimensions of brand self-concept and physical quality have a positive effect
on brand loyalty. These results showed that the improvement of the physical quality and
self-concept of the enterprises within the scope of consumer based brand equity is really
crucial in creating brand loyalty. In order to ensure the external validity of these findings,
it is important to conduct research in different regions and different market categories in
the subsequent studies. Therefore, future research should build upon these research findings
and subject to further, rigorous examination.
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