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Keywords

Insanlarin saraba olan merak ve ilgisi, sarap iiretim siireci, sarap kiiltiirii ve bolgesel ¢ekim
etkisiyle sarap turizmi diinyada ilgi ¢eken bir turizm g¢esidi haline gelmistir. Bu ¢aligmada
alternatif turizm tiirlerinden biri olan sarap turizmine yerel halkin bakis agisini 6grenmek
amaglanmaktadir. Arastirmanin amacina ulagsmak i¢in gelistirilmis olan anket formu Hatay
ilinde yer alan Antakya ve Samandag il¢elerinde yerel halka uygulanmig 498 katilimcidan
veri elde edilmistir. Elde edilen verilere aciklayici faktor analizi uygulanmis olup, “’sosyo-
kiiltiirel””, “’cevresel’’, “’ekonomik’’, “’geleneksel degerler’’ olmak iizere 4 faktor elde
edilmistir. Yerel halkin demografik 6zelliklerine gore sarap turizmine bakis agilarinin
farklilik gosterip gostermedigini belirlemek amaciyla bagimsiz 6rneklem t testi, tek yonli
varyans analizi (One Way Anova) ve c¢oklu karsilagtirma testlerinden Tukey testi
gerceklestirilmistir. Analizlerin sonucunda, yerel halkin sarap turizmine bakis agisinda
cinsiyet, yasadigi yer, 6grenim durumu vb. degiskenleri agisindan anlamli sekilde
farklilastig1 tespit edilmistir.

Abstract

Hatay
Antakya
Samandag

Wine tourism

Makalenin Tiirii

Arastrma Makalesi

* Sorumlu Yazar

In this study, it is aimed to learn the point of view of local people to wine tourism which is
one of the alternative tourism types. The questionnaire developed in order to reach the aim
of the study, 498 total data were obtained from the local population in Antakya and
Samandag which are districts of Hatay province. Descriptive factor analysis was applied to
the data obtained and 4 factors were obtained including “’socio-cultural *’, ’environmental
>’ economic ¢’, ‘‘traditional values’’. Independent sample t test, anova and multiple
comparison tests were performed in order to determine whether difference in the point of
view of wine tourism according to demographic characteristics of local people. As a result
of the analyzes, it was determined that the local people differed significantly from the point
of view of wine tourism in terms of gender, occupation, monthly income, education level
and place of residence.
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