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. ) Bir destinasyonun tanitim ve pazarlanmasinda 6nemli bir turizm aktivitesi olan festivaller,
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o ozellikle gastronominin &n plana ¢ikmasi ile bolgenin yerel {iriin, yoresel yemek ve yemek
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kiiltiir tanitiminda 6nemli bir rol oynamaktadir. Bu arastirma, bu amagla diizenlenen

Kabul Tarihi:12.09.2019 gastronomi festivalleri ve mutfak giinleri etkinliklerine turizm isletmelerinin katilma
durumlarimi belirlemek, bu katilimlarin arttirllmasinda alinacak onlemler ve Oneriler
gelistirilmek amaciyla yiritilmiistir. Arastirmaya; Gaziantep’te diizenlenen Gaziantep
Uluslararas1 Gastronomi Festivali, Istanbul’da diizenlenen Makarna Festivali, Istanbul
Coffee Festivali, Konya’da diizenlenen Atesbaz-1 Veli As¢1 Dede Mutfak Giinleri ve
Adana’da diizenlenen Adana Lezzet Festivali orneklem olarak almmustir. Arastirma
Gastronomi sonucunda, diizenlenen gastronomi festivalleri ve mutfak giinleri etkinliklerine turizm
isletmelerinin tam katilim saglamadiklar tespit edilmis, bunun saglanabilmesi i¢in
organizasyon kurullan ya da komitelerinin isletmeleri dnceden bilgilendirmesi, isletmeleri
Mutfak giinleri organizasyonda  yetkilendirmesi ve  gorevlendirmesi, isletmelerin  kendilerini
tanitabilecekleri alan tahsis etmesi gibi Oneriler gelistirilmistir.
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Keywords Abstract

Tourism Festivals, which are an important tourism activity in the promotion and marketing of a
destination, play an important role in the promotion of the local product, regional food and
culinary culture of the region, especially with the emergence of gastronomy. This research
Gastronomy activities was carried out to determine the participation status of tourism enterprises in gastronomy
festivals and kitchen days activities organized for this purpose and to develop measures and
suggestions to increase these participation. In this study; Gaziantep International
Gastronomy Festival held in Gaziantep, Pasta Festival held in Istanbul, Istanbul Coffee
Festival, Atesbaz-1 Veli As¢1 Dede Kitchen Days held in Konya and Adana Flavor Festival
in Adana were taken as examples. As a result of the research, it was determined that tourism
enterprises did not participate fully in the organized gastronomy festivals and kitchen days
activities. In order to achieve this, proposals have been developed such as organizational
Makalenin Tiirii boards or committees informing enterprises in advance, authorizing and assigning
enterprises in the organization and allocating space for enterprises to introduce themselves.
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