Journal of Tourism and Gastronomy Studies

Journal homepage: www.jotags.org

Sosyal Istenirligin Cevreci Duyarlilik, Tutum ve Davraniglar Uzerindeki Etkisi; Doga

Tabanli Tur Katiimcilar1 Ornegi (Effect of Social Desirability on Environmental Sensitivity,
Attitude and Behavior; The Case of Nature Based Tour Participants)

*Burhan CINAR *

, Alper DURAN | Hiilya TASTAN "

aMersin University, Faculty of Tourism, Department of Tourism Guidance, Mersin/Turkey
® Mersin University, Faculty of Tourism, Department of Gastronomy and Culinary Arts, Mersin/Turkey

Makale Gecmisi

Oz

Gonderim
Tarihi:16.07.2019

Kabul Tarihi:04.09.2019

Anahtar Kelimeler

izlenim yonetimi
Oz aldatma
Cevreci duyarlilik
Cevreci tutum

Cevreci davranig

Keywords

Bireylerin cevre ile ilgili konularda, diisiinceleri ve eylemleri genis bir yelpazedeki
faktorlerden etkilenmektedir. Bu ¢alismada sosyal istenirligin alt boyutlar1 olan izlenim
yonetimi ve 6z aldatmanin, ¢evreci duyarlilik, tutum ve davranisa olan etkisi doga tabanl
tur katilmecilan Orneginde incelenmektedir. Arastirmada veriler kolayda ornekleme
teknigine gore, Mersin’de yapilan doga yiirliylisii turlarina katilan 325 kisiden anket
aracihigiyla toplanmistir. Elde edilen verilere korelasyon ve basit dogrusal regresyon
analizleri uygulanmustir. Arastirma sonuglarina gére hem izlenim yonetimi hem de 6z
aldatmanin, ¢evresel duyarlilik, tutum ve davranis iizerinde diisiik diizeyde ve anlamli bir
etkisinin oldugu bulgulanmuistir.
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* Sorumlu Yazar

Individuals' thoughts and actions on environmental issues are influenced by a wide range
of factors. In this study, the effects of impression management and self-deception, which
are the sub-dimensions of social desirability, on environmental sensitivity, attitude and
behavior are examined in the case of nature-based tour participants. The data were collected
by questionnaire from 325 people who participated in nature-based tours in Mersin
according to convenience sampling technique. Correlation and linear regression analysis
were used in the analysis of the obtained data. According to the results of the research, both
impression management and self-deception have a weak and significant effect on
environmental sensitivity, attitude, and behavior.
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