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Makale Ge¢misi 0Oz
Gonderim Yoresel yiyecekler, 6zellikle son yillarda turistlerin seyahat tercihlerinde onemli bir yer
Tarihi:07.01.2019 tutmaktadir. Seyahat ¢ekicilik unsuru olan yoresel yiyeceklerden, tanitim faaliyetlerinde de

etkin bir gekilde yararlanilmaktadir. Cografi isarete sahip yiyeceklerin tanitim unsuru olarak
yoresel yiyecekler kapsaminda kullanilma durumlarinin arastirildig1 ¢alismada nitel analiz
yontemlerinden dokiiman incelemesi kullanilmistir. Incelenen dokiimanlar, il Kiiltiir ve
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Anahtar Kelimeler Turizm Midirlikleri tarafindan basimi gergeklestirilen tanitim brosiirleridir. Arastirma
kapsaminda incelenen tanitim brosirleri, 27-30 Eylil 2018 tarihinde Van’da
Cografi isaret gerceklestirilen 9. Van Turizm ve Seyahat Fuari’nda tanitim standi olan 34 ilden elde

edilmistir. Tanitim brosiirlerinde yer alan yoresel yiyecekler, Tirk Patent ve Marka

Kurumu’nun resmi internet sitesinde yer alan “Cografi Isaret ve Geleneksel Uriin Adi

Tanitim Istatistikleri” ile karsilastirilmistir. Arastirma analizleri 12-13 Subat 2019 tarihlerinde
gerceklestirilmigtir. Arastirma kapsamina dahil edilen illerin toplam 91 adet cografi isaretli
yiyecegi bulunmaktadir. Tanitim brosiirlerinde ise toplam 197 adet yoresel yiyecege yer
verildigi sonucuna ulagilmistir. Arastirma sonucunda ise; cografi igaretli {irlin olabilecek
yoresel yiyeceklerin listesi sunulmustur.
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Keywords Abstract

Geographical indication In this study, the use of geographical products as a promotional element for local foods was

investigated. For this research, one of the qualitative analysis methods, document analysis,

was used. The documents reviewed are the brochures published by the Provincial

Promotion Directorates of Culture and Tourism. The brochures examined within the scope of the

research were obtained from 34 provinces with a promotion stand at the 9th Van Tourism

and Travel Fair held on 27-30 September 2018 in Van. Local foods in promotional

brochures, compared with “Geographical Indication and Traditional Product Name

Statistics” which is stated in the official website of Turkish Patent and Trademark

Authority. Research analyzes were conducted on 12-13 February 2019. The destinations

o included in the research have 91 geographical marked products. In the brochures, 197 local

Makalenin Tiirii foods were included. As a result of the research; a list of local foods that may be
geographically marked products is presented.
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