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Keywords

Isgorenler, yoneticilerinin kendilerinden beklentilerini anlayip icsellestirerek bu dogrultuda
davranis sergilemektedirler. Yoneticilerin iggdrenlerinden olumlu beklentisi olmasi ve
isgbrenin beklentiyi algilayip isine yansitmasi pygmalion etkisi, olumsuz beklentileri
algilayip ona gore davranmalari da golem etkisi olarak belirtiimektedir. Bu ¢aligmada
yiyecek igecek isletmelerinde pygmalion ve golem etkisinin iggdrenlerin davranigsal
uyumlart  agisindan  degerlendirilmesi  amaglanmaktadir.  Arastirmanin  verileri,
Balikesir’deki restoranlarda c¢alisan 202 isgérenden anket teknigiyle toplanmistir.
Arastirmanin ornekleminin belirlenmesinde kolayda ornekleme yontemi kullanilmigtir.
Arastirmada toplanan verilerin analizi, frekans analizi, giivenirlik analizi, aritmetik ortalama
ve standart sapma degerlerinin analizi, faktor analizi, korelasyon analizi ve basit dogrusal
regresyon analizi kullanilarak degerlendirilmistir. Aragtirmanin sonucunda iggérenlerin
pygmalion algilarinin, golem algilarindan daha yiiksek oldugu tespit edilmistir. Ayrica,
isgdrenlerin pygmalion algilari arttik¢a orgiitsel bagliliklarinin ve performanslarinin arttigs,
isten ayrilma niyetlerinin azaldig1 saptanmustir.
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Employees understand and internalize what their managers expect from them and behave accordingly.
It is stated that the pygmalion effect is when managers have a positive expectation from their
employees and the employees perceive this expectation and reflect it to their jobs, and the golem
effect is when employees perceive a negative expectation and behave accordingly. In this study, it is
intended to evaluate pygmalion and golem effect at food-beverage enterprises in terms of behavioral
adaptation of employees. The data collected from 202 employees work in restaurants in Balikesir.
Convenience sampling method was used to determine the sample of the study. Analysis of the data
collected in the study, frequency analysis, reliability analysis, analysis of arithmetic mean and
standard deviation values, factor analysis, correlation analysis and simple linear regression analysis
were used. In conclusion of the study, it was identified that pygmalion attitudes of employees were
higher than their golem attitudes. Moreover, it was detected that as the pygmalion attitudes of
employees grow, their organizational commitment increases and their intention to leave the job
reduces.
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