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Bir turistik iirlin olan destinasyonlarin 6énemli bir parcasini destinasyondaki yiyecek —
igecek isletmeleri olusturmaktadir. Giintimiizde turistlerin her tiirlii turistik iiriine dair satin
alma tercihlerini etkileyen en 6nemli faktorlerden biri de online yorumlar olarak karsimiza
ctkmaktadir ve TripAdvsor, turizm sektoriinde online yorumlar bakimindan en popiiler
uygulamadir. Bu uygulamada yer alan yorumlarin, turistlerin satin alma davranis1 iizerinde
etkili oldugunu gosteren bircok bilimsel calisma mevcuttur. Bu c¢alismada, Tiirkiye
destinasyonlar igerisinde dnemli bir paya sahip olan Alanya destinasyonunda faaliyetini
stirdiiren restoran isletmelerinin, TripAdvisor {izerinde paylasilan yorumlarina iliskin igerik
analizi yapilmigtir. Aragtirma sonuglarina gore, TripAdvisor’da Alanya restoranlarina
iligskin paylasilan yorumlarda yemek puani ortalamasinin 4,55, hizmet puani ortalamasinin
4,60, deger puani ortalamasinin 4,50 ve atmosfer puani ortalamasinin 4,51 oldugu; restoran
isletmelerinin daha ¢ok Tirk, Avrupa ve Vejeteryan mutfaga yoneldigi; restoran
isletmelerinin uygun olduklart amaglar i¢in en ¢ok vurgulanan kelimelerin; kalabalik,
aileler, gruplar ve ¢ocuklu oldugu sonuglarina ulasilmistir.

Abstract

An important part of destinations, which are a tourist product, is food and beverage
establishments in the destination. Nowadays, one of the most important factors affecting
the buying preferences of tourists for all kinds of touristic products is online reviews and
TripAdvisor is the most popular application for online reviews in the tourism industry.
There are many scientific studies showing that the reviews in TripAdvisor have an impact
on the buying behavior of tourists. In this study, in the restaurants of Alanya destination
which continued its activities, content analysis was conducted for shared reviews on
TripAdvisor. According to the results of the study, it was found that in the shared reviews
about Alanya restaurants; the average of the food score was 4.55, the service average of the
score was 4.60, the average of the value score was 4.50 and the average of the atmosphere
score was 4.51. It was concluded that the restaurants were mostly directed to Turkish,
European and Vegetarian cuisine and the most emphasized words for the purposes of
restaurants were crowded, families, groups and children.
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