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Unesco Yaratict Sehirler Agi kapsaminda diinya genelinde 26 sehir Gastronomi Sehri
unvant almistir. Bu unvan ozellikle gastronomi turizmi ve turistleri igin tercih sebebi
olabilecek 6nemli bir unvandir. Bu aragtirma gastronomi sehri unvani alan sehirlerin, bu
unvani resmi web sitelerinde tanitim ve pazarlama araci olarak kullanip kullanmadiklarina
odaklanmaktadir. Bu kapsamda ilgili sehirlerin web siteleri igerik analizi yontemiyle analiz
edilmistir. Sonuclar incelendiginde, sehirlerinin ¢ogunlugunun web sitelerinin ana
sayfasinda Unesco vurgusu yapmadigi, konuyla ilgili Unesco resmi logosu ve gastronomi
sehri logosu gibi temalar1 kullanmadigi ayrica gastronomi turizmi ve ziyaretgilerine yonelik
bilgilendirme yapmadigi, incelenen 23 sehrin resmi web sitesinden sadece bir tanesinde
gastronomi rotasi ve haritasinin bulundugu goriilmiistiir.

Abstract

Within the scope of Unesco Creative Cities Network, 26 cities have received the title City
of Gastronomy worldwide. This title is especially important that may be the reason for
preference the destination for gastronomy tourism and tourists. This research focuses on
whether cities that have a gastronomic city title use it as an advertising and marketing tool
on their official web site or not. In this context, web sites of related cities were analyzed by
content analysis method. When the results are examined, it is seen that the majority of the
cities do not use the Unesco official logo and/or gastronomic city logo on the main page of
their official websites. It is also seen that there is only one gastronomic route and map from
the official web sites of the 23 cities and not informed about gastronomic tourism and
voyages.
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