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Gonderim Tarihi: Bu caligmanin temel amaci diinyada marka degeri en yiiksek restoran zincirlerinin kurumsal sosyal

19.11.2018 sorumluluk faaliyetlerini karsilagtirmali olarak degerlendirmektir. Bu amagla 2018 yilinda diinyanin
o marka deg@eri en yiiksek on restoran zincirinin kurumsal web sitelerinde yer alan kurumsal sosyal

Kabul Tarihi:07.12.2018 sorumluluk ile ilgili boliimler, haberler ve yayimlanan kurumsal sosyal sorumluluk raporlari

incelenmistir. inceleme siirecinde kurumsal sosyal sorumluluk faaliyetlerinin hangi basliklar altinda
bildirildigi ve neleri kapsadigi igerik analiziyle karsilagtirmali olarak tespit edilmeye caligilmustir.
Analiz sonucunda restoranlarin genellikle ¢evre ve toplum yararina kurumsal sosyal sorumluluk
faaliyetleri gergeklestirdikleri ve raporladiklari tespit edilmistir. Cevre temasi altinda genel olarak tim
Sosyal sorumluluk isletmelerce “atik azaltimi ve geri doniisiim”, “enerji tasarrufu”, “ambalaj iyilestirme” ve “gevre dostu
binalar” kodlarina katilim saglandig1 gézlemlenmistir. “Cevre” temasi altinda en az gergeklestirilen
faaliyetin ise “sorumlu tarim ilaci kullanimi” oldugu saptanmistir. “Toplum” temas: altinda da
restoran zincirlerinin genel olarak hayirseverlikle ilgili faaliyetler gerceklestirdikleri belirlenmistir.
Ayrica en fazla kurumsal sosyal sorumluluk faaliyeti ger¢eklestiren restoran zincirinin Kentucky Fried
Restoran zincirleri Chicken (KFC) oldugu, buna karsin Burger King’in ise en az kurumsal sosyal sorumluluk faaliyetinde

bulunan restoran zinciri oldugu gézlemlenmistir. Yine arastirma sonucunda genel olarak restoran

zincirlerinin sosyal sorumluluk kavramina ve raporlamasina 6nem verdikleri gozlemlenmis ve

kurumsal web sitelerinin, ger¢eklestirilen faaliyetleri iletmek i¢in gii¢lii bir ara¢ oldugu sonucuna

Anahtar Kelimeler

Kurumsal sosyal sorumluluk

KSS Raporlamasi

ulagtlmugtir.

Keywords Abstract
Social responsibility The main objective of this study is to compare the corporate social responsibility activities of the
. o most valuable branded restaurant chains in the world. For this purpose, in 2018, corporate social
Corporate social responsibility responsibility sections, corporate news and published corporate social responsibility reports on

corporate web sites of the ten most valuable restaurant chains of the world were examined.In the
review process, it has been tried to determine what corporate social responsibility activities are
Restaurant chains reported under the headings and what they cover.As a result of the analysis, it has been determined
that restaurants generally perform and report corporate social responsibility activities for the benefit
of the environment and society.Under the environmental theme, it has been observed that all
enterprises have generally participated in “waste reduction and recycling”, “energy saving”,
“packaging improvement” and “environment friendly buildings” codes. It is determined that the least
activity under “environmental theme” is “responsible for the use of pesticides”. It was also determined
that restaurant chains carried out activities related to “charity” in general under the theme of
society.Moreover, it is observed that the restaurant chain, which performs the most corporate social
responsibility activities, is Kentucky Fried Chicken (KFC), whereas Burger King is the restaurant
chain which has the least corporate social responsibility activity.As a result of the research, it has
been observed that in general, restaurant chains attach importance to the concept of social
responsibility and reporting, and it is concluded that corporate websites are a powerful tool for
communicating the activities performed.
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**Bu ¢alisma 2017 yiinda Gaziantep 'te geceklestirilen I1. Uluslararasi Dogu Akdeniz Turizm Sempozyumu’'nda “Diinyada Marka Degeri En Yiiksek Yiyecek-
Igecek Isletmelerinde Kurumsal Sosyal Sorumluluk Faaliyetlerinin Degerlendirilmesi” bashkli olarak kisa bildiri olarak sunulmus, analizdeki restoran sayisi
2018 yilr baglanminda giincellenerek 10°a ¢ikarilmis ayrica literatiir ve teorik kisimlar genisletilerek makaleye doniistiiriilmiistiir.
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