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Yogun rekabet sartlarinda isletmeler birbirlerine kars1 iistlinliik saglayarak ayakta kalabilmek ve
miisteriler tarafindan tercih edilebilir olmak amaciyla farkli pazarlama ve yonetim hamlelerinde
bulunmaktadirlar. Bu noktada igletmelerin kendi kimliklerini olusturarak kurumsal bir yapiya
sahip olabilmeleri 6énemli bir adimdir. Kurumsallasan orgiitler, isletme igi ve disi iligkilerde
kendi imzasini tasiyan uygulamalar ile kurumsal kimliklerini ¢alisanlarina ve miisterilerine
yansitirlar. Calisanlarin birbirlerine hitap sekillerinden, isletmenin yonetim felsefesine, imaj
yonetiminden miisteri memnuniyeti politikasina kadar bu siireglerin hepsi kurumsallagmanin
birer gostergesidir. Bu ¢alismanin temel amaci; yiyecek igecek isletmelerinin kurumsal
uygulama Orneklerini inceleyerek, bu uygulamalari kurumsallasma literatiirii ile
anlamlandirmaya ve agiklamaya caligmaktir. Bu amagla isletmelerin kurumsallasma adi
altindaki faaliyetleri nitel arastirma yontemlerinden igerik analizi yontemiyle incelenmistir.
Ornek uygulamalar kurumsal yénetim kurumsal sosyal sorumluluk ve kurumsallasma literatiirii
ile iligkilendirilmeye ¢alisilmistir. Yapilan analizlere gore, isletmelerin kurumsallagma
uygulamalarinin igletme yapisina gore aksiyon/hareket sembolleri, stil/tarz sembolleri ve ilgi
sembolleri adi1 altindaki farkli sekillerde ortaya ¢iktigi goriilmektedir.
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Under intense competition conditions, enterprises are engaged in different marketing and
management moves in order to survive by being superior to each other and to be preferred by
customers. At this point, it is an important step for enterprises to have a corporate structure by
creating their own identities. Institutionalized organizations reflect their corporate identities to
their employees and customers with their own signature applications in internal and external
relations. These processes, from the forms of addressing of the employees to each other, from
the management philosophy of the business, from image management to customer satisfaction
policy, are all indicators of institutionalization. The main purpose of this study is; to investigate
and explain the institutional behaviours of food and beverage establishments are investigated
through content analysis method of qualitative research methods. Sample practices are tried to
be associated with the corporate governance, corporate social responsibility and
institutionalization literature. As a result of the analysis, it can be seen that the
institutionalization practices of the enterprises have emerged in different ways under the name
of action / movement symbols, style symbols and symbols of interest according to the operating
structure.

E-posta: muratkizanlikli@gazi.edu.tr (M. M. Kizanliklr)

Makale Kiinyesi: Kizanlikli, M. M. (2018). Yiyecek Igecek Isletmelerinde Kurumsallasma Uygulamalari Uzerine Bir Inceleme. Journal of Tourism and
Gastronomy Studies, 6(4), 833-851.

833


https://orcid.org/0000-0002-6953767X

