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Makale Gecmisi Oz

Gonderim Tarihi: Alternatif turizm, bircok faktdriin yaninda, bireysel istek ve arzularin da gerceklestirilmesine

17.10.2018 olanak saglamaktadir. Bireylerin benlikleri, onlarin hayatlarina yon veren énemli bir degerdir.
Benlik saygis1 soz konusu degeri algilama bigimlerine etki etmektedir. Bireyin benligine saygi

Kabul Tarihi: 10.12.2018 duymasi, hayat1 yasayis bicimine énemli bir motivasyon saglamaktadir. Bu ¢alismanm amaci,
benlik saygisi ile turizm tiirii yonelimi arasindaki iligkinin tespitini saglamaktir. Arastirmanin

Anahtar Kelimeler amacina ulasabilmek icin anket formu 407 katilimciya uygulanmistir. Anket formunda,
katilimcilarin benlik saygisi seviyelerini tespit edebilmek amaciyla Rosenberg Benlik Saygisi

Benlik saygisi Olgegi ile Aricak Benlik Saygisi Olgeginden faydalanilmistir. Veri analizi sirasinda; Kruskal

Kitle turizmi Wallis H testi, one way ANOVA ve Pearson Momentler Carpimi Korelasyon Katsayisi

) ) kullanilmistir. Arastirma sonucunda benlik saygisi puanlar ile turizm tiirleri arasinda iligki

Alternatif turizm saptanmistir. Ayrica biitgenin ve tatminin benlik saygisiyla iliskili oldugu goriilmiistiir.

Tatmin

Keywords Abstract

Self-Esteem Alternative tourism allows the realization of individual requests and desires in addition to many

factors. The self is an important factor in the life of an individual as it directs the life of the
individual. Self-esteem affects the way of perception of the mentioned factor. The respect that
Alternative tourism the individual has for their self provides an important motivation for the way that individual
lives their life. The aim of this study is to determine the relation between the self-esteem and
tourism tendency. In order to achieve the purpose of the survey, questionnaire form was applied
to 407 participants. In the survey form, Rosenberg self-esteem scale and Aricak self-esteem
scale were used in order to determine the self-esteem levels of participants. During data analysis,
Kruskal Wallis H test, one way ANOVA and Pearson Product-Moment Correlation Coefficient
were used. As a result of the research, the relationship between self-esteem points and tourism
types has been determined. It has also been observed that the budget and the satisfaction are
related to self-esteem.
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